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ABOUT DOĞUŞ OTOMOTİV
DOĞUŞ OTOMOTİV BOASTS TURKEY’S
BROADEST BRAND AND SERVICE
NETWORK IN ITS INDUSTRY.
Doğuş Otomotiv continued to maintain
its position among Turkey’s leading
automotive importers and the largest
automotive distributors in 2016, the
company’s 22nd year of operations.
Doğuş Otomotiv prepares its business
plans driven by the vision of “creative
service beyond expectations”, and
determines its corporate strategy with
the goal of “operating with a focus on
customer satisfaction”. Doğuş Otomotiv
boasts the widest brand and service
network in Turkey in its industry segment.

IN 2016, DOĞUŞ OTOMOTIV SUCCEEDED IN
MAINTAINING ITS LEADING POSITION IN THE
TURKISH AUTOMOTIVE INDUSTRY FOR THE
FIFTH CONSECUTIVE YEAR.

21%

MARKET SHARE

TL

4,852

1

MILLION

DOĞUŞ OTOMOTIV’S SIZE OF
ASSETS TOTALED TL 4,852
MILLION IN 2016.

DOĞUŞ OTOMOTIV CAPTURED
21% MARKET SHARE IN 2016.

Net Sales (TL Million)
2014

7,693

2015

10%

INCREASE

10,889

11,925

2016

Used Vehicle Sales (TL Million)
2014

4%

INCREASE

154,301

2015

199,226

2016

206,896

EBIT Margin
2014

4.4

2015

4.1

2016

3.6

RETAIL SALES
(UNITS)

RETAIL SALES
(UNITS)

RETAIL SALES
(UNITS)

RETAIL SALES
(UNITS)

RETAIL SALES
(UNITS)

RETAIL SALES
(UNITS)

RETAIL SALES
(UNITS)

RETAIL SALES
(UNITS)

RETAIL SALES
(UNITS)

RETAIL SALES
(UNITS)

208,946

101,763

22,005

20,637

28,876
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7

32,772

827

2,050

MARKET SHARE
(%)

MARKET SHARE
(%)

MARKET SHARE
(%)

MARKET SHARE
(%)

MARKET SHARE
(%)

MARKET SHARE
(%)

MARKET SHARE
(%)

MARKET SHARE
(%)

MARKET SHARE
(%)

MARKET SHARE
(%)

21%

13.44%*

24.09%*

2.73%*

3.81%*

0.01%*

0.01%*

14.45%*

0.91%*

11.18%*

Number of Employees (People)

TL

11,925

2014

MILLION

DOĞUŞ OTOMOTIV
SALES REVENUE OF
TL 11,925 MILLION IN 2016.

2015

8%

INCREASE

2016

2,245
2,494

2,708

In Passenger Vehicle
Segment

*

In Passenger Vehicle
Segment

*

In Luxury Vehicle Segment

*

In Passenger Vehicle
Segment

*

In Light Commercial
Vehicle Segment

*
*

In Luxury Vehicle Segment

In Luxury Vehicle Segment

*

In Heavy Commercial
Vehicle Segment

*

In Luxury Vehicle Segment

*

DOĞUŞ OTOMOTİV IN BRIEF
Doğuş Otomotiv continued to
maintain its position among
Turkey’s leading automotive
importers and the largest
automotive distributors in
2016, the company’s 22nd year
of operations. Doğuş Otomotiv
prepares its business plans
driven by the vision of “creative
service beyond expectations”,
and determines its corporate
strategy with the goal of
“operating with a focus on
customer satisfaction”. Doğuş
Otomotiv boasts the widest
brand and service network in
Turkey in its industry segment.

4

DOĞUŞ OTOMOTİV
ANNUAL REPORT 2016

DOĞUŞ OTOMOTİV IN BRIEF

CHAIRMAN’S
STATEMENT

Esteemed Stakeholders of Doğuş
Otomotiv,
History recorded 2016 as a year when
the global economy was tested
with tough conditions. As a result
of the long-term felt fragilities, the
global economy only grew below
its potential by 3.1%. The interest
rate increase of the Fed, highly
anticipated by all capital markets,
was realized in the last month of the
year.
Likewise, the announcement that
the Fed will continue to increase
interest rates in 2017 also showed
that the strong position of the US
dollar against the local currencies
will continue in the coming period.
The election of Donald Trump as
the US president and the UK’s
decision to exit from the EU through
a referendum was the beginning of
a new era for developed economies.
OPEC member countries’ and
Russia’s decision to tighten oil supply
indicates to an upward trend in oil
prices in the coming period.

WE ARE STRUCTURED
AS AN EFFICIENCYORIENTED
AND LEARNING
ORGANIZATION HAVING
SOLD 1.7 MILLION
VEHICLES ACROSS
TURKEY.

The global automotive industry
maintained its vitality
The automotive sector, one of the
few industries to maintain its vitality
on a global scale, passed beyond
90 million in production figures
as of 2016 yearend. Even though
the Chinese market continued
to be a center of attraction for
all major brands, the recovery in
the US and European markets
has been an important source of
motivation for the sector’s R&D
activities and new launches. Albeit
the global competition among
major automotive brands continued
in 2016 over products based on
technology and design, the spread
of protectionist economic policies
in developed countries also led to
sharper competition.

Turkey maintained its macroeconomic discipline
In addition to the economic
developments that threatened
rising economies globally, 2016 was
a challenging year for Turkey, faced
with a fragile political conjuncture.
Despite Standard & Poor’s and
Moody’s having downgraded our
country’s credit ratings, Turkey did
not compromise its budget discipline
and achieved 2.4% growth according
to the first nine months of the year.
Turkish automotive market
showed strong performance with
1 million vehicles sold
As of 2016 yearend, the Turkish
automotive market displayed strong
performance, reaching a sales figure
of 1 million vehicles, including the
heavy commercial vehicles segment.
The fact that Turkey has a strong
consumption acceleration in terms
of vehicle ownership ratio compared
to the European market and that
automotive continues to be seen as
an investment tool in the public eye
are determinants of the continued
demand in the market. As one of
the most experienced players in the
Turkish automotive market, we will
continue to pursue these dynamics
closely and continue to improve our
business performance in the coming
period.
Doğuş Otomotiv will be on
the forefront with competitive
advantages
As Doğuş Otomotiv, we anticipate
that the volatility in foreign exchange
rates, which started in the last
quarter of 2016, will affect the key
dynamics of the automotive market.
We should expect a contraction
in 2017 with the foreign exchange
volatility affecting the sector in
a multidimensional way, from
operating expenses to fuel and
spare part prices right along with
an increased tax burden. Therefore,
we are determined to maintain our
success by using our key competitive
advantages effectively.
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Doğuş Otomotiv: An efficiencyoriented and learning organization
As a company, that not only distributes
12 prestigious brands owned by VW
Group, but also manages overall the
sales, aftersales services, used vehicle
business and financial services, Doğuş
Otomotiv reached yet again industryreferenced successes in 2016.
Until today, we have sold 1.7 million
vehicles across Turkey and are
structured as an efficiency-oriented and
learning organization.
Thanks to the high standards we have
achieved not only in sales numbers but
also in every area we serve, we were able
to lead the sector in terms of customer
loyalty.
Our experienced team is our most
important assurance
Our skilled and experienced team
continued to take important duties
in 2016 to ensure that our business
processes were run in line with the
shared targets of our three main
pillars, namely our relations with
manufacturers, our authorized dealer
network, and our technological
infrastructure. With our stable structure
supported by solid foundations, as
Doğuş Otomotiv we aim to succeed on
running our business processes focused
on efficiency in the coming period.
Our success story will continue...
We would like to extend our gratitude
to all of our stakeholders for supporting
Doğuş Otomotiv’s performance in 2016.
As a company that plays an important
role in the development of the Turkish
automotive industry and raises its
quality standards, we will continue our
successful journey in the coming period.
Sincerely,
Chairman
Aclan Acar
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CEO’S STATEMENT
IN 2016, DOĞUŞ
OTOMOTIV INCREASED
ITS MARKET SHARE,
MAINTAINING ITS
LEADING POSITION
IN THE TURKISH
AUTOMOTIVE INDUSTRY
FOR THE FIFTH
CONSECUTIVE YEAR.

DOĞUŞ OTOMOTİV IN BRIEF

Esteemed Stakeholders,
The Turkish economy was able to
record only 2.4 % growth for first
nine months of the year due to the
challenging conditions in the global
economy. However, despite the
difficulties, the Turkish automotive
industry has achieved positive results
in terms of production, exports and
total market indicators. When we
look at the passenger car market
indicators in Turkey, the total retail
market for passenger cars and light
commercial vehicles, which sold
968,017 units in 2015, increased
1.6%, and sold 983,720 units in 2016.
Passenger car sales, which amounted
to 725,596 in 2015, increased by
4.3% to 756,938 in 2016 while light
commercial vehicle sales that sold
242,421 in 2015 decreased by 6.5%
in 2016 to 226,782 units. For Doğuş
Otomotiv that carries out business
in line with its goal of providing
services beyond expectations with
22 years of experience and expertise
2016 was a year that we attained
positive financial and operational
results. Doğuş Otomotiv increased its
retail market share, excluding heavy
commercial vehicles, from 20.6% to
21% with sales up from 199,226 to
206,896 units.
12 brands, all leaders in their
segments, and nearly 80 models…
Doğuş Otomotiv reached positive
results with all of its brands in 2016.
Volkswagen Commercial Vehicles
recorded the highest sales figures
ever in 2016 and captured the
highest market share yet; while
SEAT achieved the highest sales
performance in its history with 20,637
units.
Škoda was named the most
successful distributor among
103 countries in the annual “Best
Distributor Award” event in the
Aftersales Services category.

As of 2016 yearend, Volkswagen
Passenger Cars has sold more than
100,000 retail vehicles, becoming
the most preferred brand in Turkey
for the fourth times. Audi, achieved
significant success in 2016, increasing
its sales in the retail passenger car
market by 8.51% year on year, and
reaching the highest sales figure
on record with 22,005. Porsche has
reached a sales figure of 827 with
the sales, marketing and aftersales
services actions designed in line with
the global digitalization strategy, and
became one of the 2016 Gladiators in
the “Outdoor Execution of the Year”
category for the first time in the ODD
Sales and Communication Awards.
Spare Parts and Logistics
Department made a difference
with 99% parts availability
Our Spare Parts and Logistics
department, which carries out the
spare parts imports, storage and
delivery to authorized aftersales
services for all brands under the roof
of Doğuş Otomotiv, maintained its
leadership in the industry with 99%
parts availability as of 2016 yearend.
The department imported 186,300
vehicles and delivered 211,000
vehicles to Authorized Dealers, in
2016.
Value and Care Center: A strong
step toward peerless customer
satisfaction
The Value and Care Center which
operates under Doğuş Otomotiv,
has continued to give a unique
experience to our customers and
has successfully contributed to
business process of both the brands
and the Authorized Dealers and
Services as dialogue management,
roadside assistance, call center
and operational services in 2016.
Doğuş Otomotiv Value and Care
Center (DIM), has made us proud
by winning top two prizes at the
Contactcenterworld.com Awards for
the high quality standards which it
attained in a short time.
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Our information technology
infrastructure is our greatest
support…
As a company that carries out
activities with dealers through a
strong network infrastructure, we do
not limit our contact with customers
to the showrooms but fully meet
customer expectations with the
communication channels created in
line with requirements of technology.
Award-winning HR projects
Doğuş Otomotiv considers its
skilled and experienced manpower
as one of the most important
components of its sustainable success
performance. It has successfully
carried out education activities for
its authorized dealers’ personnel in
2016 with Drive Project, launched
in 2014. The GO (Development
School) Platform, an online social
learning network developed with
gamification approach, has made us
proud by winning four prizes at the
internationally recognized Stevie and
Brandon Hall Excellence Awards in
2016.
“Traffic is Life!” celebrates its 12th
years...
The “Traffic is Life!” Social
Responsibility Platform that we have
started to raise awareness about a safe
traffic culture in Turkey continued to
engage our stakeholder groups with
projects that made a difference in
2016.
I would like to extend my gratitude
to all of our stakeholders for their
support in 2016 toward the continued
success of Doğuş Otomotiv, one of
the most experienced actors in the
Turkish automotive industry.
As Doğuş Otomotiv, we pursue
our business processes on longterm targets. We will continue to
follow closely the developments in
automotive and its technologies, and
will be offering innovative products
and services to our customers.
Sincerely,
Emir Ali Bilaloğlu
Chief Executive Officer
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CORPORATE PROFILE
Doğuş Otomotiv continued to
maintain its position among
Turkey’s leading automotive
importers and the largest
automotive distributors in 2016, the
company’s 22nd year of operations.
Doğuş Otomotiv prepares its
business plans driven by the
vision of “creative service beyond
expectations”, and determines
its corporate strategy on the
goal of “operating with a focus
on customer satisfaction”. Doğuş
Otomotiv boasts the widest brand
and service network in Turkey in its
industry segment.
Doğuş Otomotiv is the
representative of 12 international
brands, each the leader of its
own segment, in the fields of
passenger cars, light commercial
vehicles, heavy vehicles, industrial
and marine engines, and cooling
systems. Doğuş Otomotiv offers
private and corporate customers
the Volkswagen Passenger Cars,
Audi, SEAT, ŠKODA, Bentley,
Lamborghini, Bugatti, Porsche,
Volkswagen Commercial Vehicles,
and Scania brands as well as a
wide array of more than 80 models
by these brands. The company
also competes in the industrial
and marine engines market with
the Scania Engines brand, and in
the cooling systems market with
Thermo King.

Doğuş Otomotiv adopts
unconditional customer satisfaction
as the number one priority in its
services, and has one of the largest
authorized dealer and aftersales
service networks in Turkey. More
than 500 meeting points across
the country offer Doğuş Otomotiv’s
customers seamless, widespread
sales, aftersales, and spare parts
services.
The close business cooperation
based on mutual trust with the
Volkswagen Group led Doğuş
Otomotiv to establishing D-Auto
Suisse SA, a Porsche Authorized
Dealer and Aftersales Service
Center in Lausanne in 2009. Since
then the Lausanne operation has
grown with the addition of the
Bentley brand, and used luxury car
sales operation D-Occasion. Doğuş
Otomotiv’s operations abroad also
include the Erbil-based D-Auto
LLC, a company founded in 2014
to distribute Volkswagen and Audi
brands in Northern Iraq. Doğuş
Otomotiv continues to grow as a
leading company in the industry
with new investments.
Doğuş Otomotiv is one of the most
important players of the Turkish
automotive industry with nearly
2,500 employees. The unwavering
customer-satisfaction oriented
dynamic service approach that the
company has adopted since the
very beginning has always made
Doğuş Otomotiv one of the most
liked and trusted brands in Turkey
according to corporate reputation
surveys. Since its initial public
offering in 2004, Doğuş Otomotiv
shares are traded at Borsa Istanbul
(BIST) with the ticker symbol
“DOAS. IS”.

Doğuş Otomotiv, which builds all
of its business processes in line
with its environmental and social
responsibility approach, released
its first Corporate Sustainability
Report in 2009, which also
happened to be a first in Turkey
in this segment. Doğuş Otomotiv
went on to undersign the UN
Global Compact in 2010. Aiming
to make a positive difference
in the overall responsibility,
awareness and perception in the
community toward traffic safety,
the company has been carrying
out social responsibility projects
for 12 year without interruption
since they were first launched
with the “Traffic is Life!” slogan in
2004. The corporate responsibility
platform “Traffic is Life!” features
various education-focused projects
aimed at different age groups and
carried out in cooperation with
public institutions, and it has been
recognized with numerous awards.

Sales Units (Retail)

2016

2015

2014

Passenger Vehicles

174.124

167.584

130.300

Volkswagen

101.763

107.401

84.646

Audi

22.005

20.279

17.809

Doğuş Otomotiv is listed on the
BIST Sustainability Index for the
second time from November 2016
to October 2017.
Doğuş Otomotiv is a member of
the Doğuş Group that operates in
the financial services, automotive,
construction, media, tourism and
services, real estate, energy, and
food & beverage industries.

Seat

20.637

16.911

12.697

ŠKODA

28.876

22.107

14.537

Bentley

9

19

21

Lamborghini

7

6

2

827

861

588

32.772

31.642

24.001

Volkswagen

32.772

31.642

24.001

Heavy Commercial Vehicles

2.060

3.856

3.039

Scania

2.050

3.291

2.014

Porsche
Light Commercial Vehicles

Krone

2

158

716

Meiller

8

407

309

TOTAL

208.956

203.082

157,340

DOAŞ Market Share (retail)

21,0%

20,6%

20,1%

Used Car Sales (DOD)

22.534

23.125

21.120

Financial Indicators

2016

2015

2014

Net Sales (million TRY)

11,925

10,889

7,693

Operating Expenses (million TRY

727

662

537

6.1%

6.1%

7.0%

426

447

336

EBIT (%)

3.6%

4.1%

4.4%

Gross Profit (million TRY

1,153

1,109

873

Gross Profit Margin (%)

9.7%

10.2%

11.3%

Net Profit (million TRY

238

302

253

2.0%

2.8%

3.3%

OpEx/Sales(%)
EBIT (million TRY)

Net Margin (%)
ROA

4.9%

7.6%

9.0%

ROE

21.3%

22.2%

20.5%

Net Financial Liabilities/Equity*

2.39

1.37

0.84

CapEx (million TRY)**

208

169

115

* Includes short-term loans, short-term portions of long-term loans, long-term loans, cash and equivalent.
** Includes tangible asset entries.
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STOCK PERFORMANCE

FINANCIAL INDICATORS
Sales (million TL)

Gross Profit Margin (%)

Operating Expenses/Sales (%)

BIST Code: DOAS.IS

Stock Performance in 2016

Reuters Code: DOAS.IS
2014

2014

7,693

2015

11,925

2016

11.3

2015

10,889
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10.2

9.7

2016

2014

7.0

2015

6.1

2016

6.1

TL
8.78
8.27
13.29
1,932 m
13.4 m TL

Bloomberg Code: DOAS.TI
Share price (31.12.2016):
Lowest (01.12.2016):
Highest (04.04.2016):
Market Cap. (31.12.2016):
Daily average trading volume:

Number of stocks: 220,000,000
Initial public offering: 6/17/2004
Free float rate: 34.5%

USD
(2.49)
(2.40)
(4.71)
(549 m)
(4.5 m)

In 2016, Doğuş Otomotiv share trade was represented by 10.9% capital loss on aggregate.
DOAS (TL)

1.60
EBIT Margin (%)

Net Profit (million TL)

2014

4.4

2014

2015

4.1

2015

1.40

Net Profit Margin (%)

1.20

2014

253
302

BIST - 100 Relative
20.00
18.00
16.00
14.00
12.00
10.00
8.00
6.00
4.00
2.00
-

3.3

2015

1.00
0.80
0.60

2.8

0.40

3.6

2016

2016

238

2016

2.0

0.20
00

6
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13
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2

12

-1
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D

Ju
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D

1

-1

11

n-

Ju
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D

0

-1

10

n-

Ju
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D

9

-0

09

n-

Ju

ec

D

8

-0

08

n-

Ju
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D

7

-0
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Ju
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As of 31 December 2016. (Source: Reuters)

2015

2015

3,980

4,852

2016

1,236

2016

1,363

1,119

PERCENTAGE OF FOREIGN OWNERSHIP (%)

2014 0.84
2015

1.37

2.39

2016

* Includes short-term loans, short term portions
of long term loans, long term loans, cash and
equivalent

ROA (%)
2014

9.0

2015
2016

CapEx (million TL)**

ROE (%)

7.6

4.9

2014
2015
2016

20.5
22.2

21.3

2014
2015

61%
64%
DOAS*
BIST 100

2014

2016
** Includes intangible asset entries.

208

2016

2014
1.38

1.11

25%
63%
The Percentage of Foreign
Ownership in DOAS was
realized as 24% in 2016.

PRICE/EARNINGS RATE

1.14

2015

169

63%

*Within the scope of the Company’s Share Buy-Back Program initiated
by the Board of Directors resolution, our Company bought back
22.000.000 of its publicly traded shares in 2016 in accordance with the
CMB legislation for TL 220,274,251.16 in total.

EARNINGS PER SHARE

115

52%

2016

2014

2,827

Net Financial Debt*/Equity

2015

2014

Total Equity (million TL)

2014

Total Assets (million TL)

10.45

2015

8.00

2016

7.91

In 2016, Earnings per
Share was realized as 1.11.

In 2016, the Price/Earnings
Rate was realized as 7.91.
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MILESTONES

13

DOĞUŞ OTOMOTIV’S CORPORATE
GOVERNANCE RATING ROSE TO 9.51 IN 2016.

1994

»» Distributorship
contract with
Volkswagen AG
»» Scania
Distributorship
agreement

»» Volkswagen
and Audi
distributorship
agreement

1997

1996

1995

»» Scania Industrial
and Marine
Engines
distributorship
contract signed

»» Porsche
distributorship
agreement
»» Customs duties
on vehicles
imported
from the EU
abolished

»» ŠKODA
distributorship
agreement and
partnership with
Yüce Auto
»» SEAT
distributorship
agreement and
partnership with
Yüce Auto

2003
2000

1998

»» Used car
operations
established

»» Joint venture
on consumer
financing with
Volkswagen
Financial
Services AG

»» Krone
distributorship
agreement
»» Assembling
operations
»» Merger of
automotive
companies under
Doğuş Otomotiv

2004

»» Initial Public
Offering of
Doğuş Otomotiv
»» Doğuş Otomotiv
corporate social
responsibility
Project

2005

»» First dividend
paid

2006
2007

2008

»» Thermo King letter of intent
»» Establishing Porsche Lausanne D-Auto Suisse SA auto

»» 11.4% market share
»» Bugatti letter of intent
»» Porsche dealership contract
in Lausanne
»» Krone - Doğuş coproduction
agreement
»» Opening of OtoMotion
»» Oto-Fix Express Service
established
»» TÜVTÜRK established by the
cooperation of AKFEN and
TÜV SÜD

2012

2014

»» Thermo King distributorship agreement
»» Krone Doğuş Treyler Plant groundbreaking
ceremony

2009

»» Doğuş Otomotiv 15th
anniversary
»» All brands located under the same
roof at Şekerpınar
»» Opening of Porsche Lausanne
»» Publishing Corporate Sustainability Report

2011

2010

»» UN Global
Compact
Agreement

»» 12.6% Market share
»» Corporate
Governance Rating:
7.80 Point
»» Doğuş Bilgi İşlem ve
Teknoloji Hizmetleri
A.Ş. established

»» Groundbreaking ceremony of Porsche
dealership in Lausanne
»» Opening Meiller Doğuş
Damper Plant

»» 15.4% Market
share
»» The title of the
“Company With
the Highest
Increase in
Corporate
Governance
Rating” (8.63
Point)

2013

»» 17.8% Market share
»» Corporate Governance
Rating rose to 9.05
»» Opening Krone Doğuş
Treyler Plant
»» Establishing Erbil
D-Auto LLC, Iraq

»» Lamborghini distributorship agreement
»» Meiller distributorship and coproduction
agreement
»» LeasePlan partnership for fleet services

»» 20.1% market share
»» Offering financial services in the
heavy commercial vehicle sector,
Scania Finans becomes part of
Volkswagen Doğuş Finans A.Ş.
»» Corporate Governance Rating rose
to 9.25
»» Maintains leadership in total
automotive market throughout
the year

2015

»» 20.6% Market share
»» VW Doğuş Finans AŞ acquired MAN
Finansman.
»» Corporate Governance Rating rose to 9.42
»» Production partnership and distributorship
agreement with Krone came to an end
»» Meiller production came to an end (though
Meiller distributorship continues)

»» Doğuş Otomotiv
acquired 100% of SEAT
»» Lamborghini letter of
intent
»» Bentley letter of intent
»» Volkswagen Marine
Engines agreement
»» Second dividend paid
»» Production agreement
with Krone

2016

»» Corporate Governance
Rating rose to 9.51
»» Lausanne Bentley
Showroom and D-Occasion
operating used luxury car
sales were incorporated
with Doğuş Otomotiv in
Switzerland
»» Distributorship agreement
with Meiller came to an end
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BOARD OF DIRECTORS

Aclan Acar
Chairman of the Board of Directors
Mr. Aclan Acar is a graduate of
Ankara Faculty of Economics and
Commercial Sciences, and holds
a master’s degree in Banking
and Insurance from the same
university, and a master’s degree
in Economics from Vanderbilt
University in the United States. Mr.
Aclan Acar began his career in 1974
at Halk Bank, and from 1978 to 1990
continued his banking career at
the Central Bank of Turkey. After
joining Doğuş Group in 1990, Mr.
Aclan Acar initially held the position
of Assistant General Manager at
Garanti Bank, Responsible for
Treasury and Financial Institutions.
He served as the General Manager
of Bank Ekspres from 1994 to
1996; Osmanlı Bank General
Manager from 1996 to 2000; Tansaş
Chairman of Board of Directors,
from 2001 to 2005, and Garanti
Sigorta A.Ş., and Garanti Emeklilik
A.Ş. Chairman of the Board from
2002 to 2006. Since April 2000, he
has been serving as a Member of
the Board of Doğuş Holding, as well
as Chairman of Doğuş Otomotiv
Servis ve Ticaret A.Ş. and Doğuş Oto
Pazarlama A.Ş. since February 2006.
Mr. Aclan Acar is also a member
of Doğuş Otomotiv Corporate
Governance and Sustainability
Committee, Early Risk Detection
Committee, and Remuneration and
Nomination Committee.

Osman Nezihi Alptürk
Vice Chairman of the Board of
Directors
Mr. Osman Nezihi Alptürk, who
started his career as an analyst at
Azot Sanayi A.Ş. after graduating
from Ankara University Faculty
of Political Sciences Department
of Economics, worked for the
Central Bank of Turkey as a
researcher, manager and advisor
to the chairman from 1976 to
1988. Starting in 1988, he provided
consultancy services for companies
as a Management Consultant.
From 1991 until 1995, he served as
the Assistant General Manager at
Garanti Securities, where he carried
out corporate finance, research and
international marketing activities.
From 1996 to 2000, he served
as the Head of Budget Planning
and Business Development at
Doğuş Holding. During the same
period, he also served as the Vice
Chairman of the Board of Directors,
and General Manager at Körfez
Yatırım A.Ş. Since 1999, he has
been serving Doğuş Holding A.Ş.
first as a member of the Executive
Board, and later as a consultant.
Mr. Osman Nezihi Alptürk has
been serving as Vice Chairman
of the Board of Directors at
Doğuş Otomotiv, and Doğuş Oto
since March 2016 and he is also
a member of Doğuş Otomotiv’s
Remuneration and Nomination
Committee.

Hayrullah Murat Aka
Board Member
Mr. Hayrullah Murat Aka completed
his undergraduate studies in
the Department of Business
Administration at the Middle East
Technical University (1984) and his
graduate studies in the Department
of Management at the Boğaziçi
University (1987). In 2007, he
completed the 172nd session of the
Advanced Management Program
at Harvard Business School. Having
joined the Group in 1987,
Mr. Hayrullah Murat Aka is currently
a Board Member at Dogus
Otomotiv and a Member of the
Early Risk Detection Committee,
additionally serving as a Board
Member and Head of the
Audit/Risk Committee at Dogus
Oto Pazarlama, VDF Financing,
Factoring, Insurance and
Fleet Leasing Companies.
Mr. Hayrullah Murat Aka is the
Deputy Chairman of the Board
of Doğuş Gayrimenkul Yatırım
Ortaklığı, Doğuş Spor Yatırımları
and Doğuş Sigorta Aracılık
Hizmetleri A.Ş, and a Member of
the Board of DGS Protection and
Private Security Services Company.

Emir Ali Bilaloğlu
Board Member
Mr. Emir Ali Bilaloğlu is a graduate
of Die Technische Universität
Berlin Engineering Faculty, and
holds a master’s degree from the
same school. Mr. Emir Ali Bilaloğlu
chairs the Executive Board of
Doğuş Otomotiv, and also serves
as a Member of the Board in
Doğuş Otomotiv Servis ve Ticaret
A.Ş., Doğuş Oto Pazarlama A.Ş.,
Yüce Auto, DMS (Doğuş Customer
Systems) and D-Auto Suisse SA.
Mr. Emir Ali Bilaloğlu plays an
active role both in the Steering
Committee of the Automotive
Distributors Association (ADA) of
Turkey and, since 2008, in DEIK,
a consultancy board on foreign
economic relations.

Gür Çağdaş
Board Member
Mr. Gür Çağdaş graduated from
Istanbul University, Faculty of
Political Sciences in 1983, and
earned his master’s degree at
Istanbul University School of
Business Administration Institute
of Business Economics in 1985. He
started to work as an investment
specialist at Eczacıbaşı Securities
in 1986, and later founded Vakıflar
Bank’s Securities Center in Istanbul
in 1988 and managed this institution
until 1990. He joined Doğuş Group
in May 1990 and has served as the
Head of the Capital Markets Group
at the Birleşik Türk Körfez Bank,
Assistant General Manager at Garanti
Securities, and Garanti Yatırım ve
Ticaret Bank, General Manager of
Garanti Asset Management starting
in June 1997. He was appointed
the Vice Chairman of the Board of
Directors, and later as Chairman
of the same organization. Since 1
January 2016, Mr. Gür Çağdaş has
served as Advisor to the President at
Doğuş Holding, and Board Member
at Doğuş Enerji Toptan Elektrik Tic.
A.Ş., and Doğuş Sigorta Tic. A.Ş. He
was the Chairman of the Turkish
Institutional Investment Managers’
Association (TKYD) from February
2007 to 2014, and also represented
Turkey at the European Fund and
Asset Management Association
(EFAMA). He is currently the Vice
President of Corporate Governance
Association of Turkey (TKYD).

Özlem Denizmen Kocatepe
Board Member
Mrs. Özlem Denizmen Kocatepe
is a graduate of Cornell University,
Department of Industrial
Management, and holds a master’s
degree from Sloan School of
Management at MIT. Mrs. Özlem
Denizmen Kocatepe also attended
the “Influencing Techniques”
program at Stanford, “Leadership”
program at GE Crotonville Center,
and the “Advanced Management”
program at Harvard Business
School. Since 2000, she has
served in a number of positions
in Strategy, Planning, Budgeting,
Business Development and Investor
Relations within Doğuş Group.
Mrs. Özlem Denizmen Kocatepe is
currently a Board Member of Doğuş
Otomotiv. In the area of community
service, Mrs. Özlem Denizmen
Kocatepe is the founder of FODER
- Financial Literacy Association; and
“Para Durumu”, a social initiative
focusing on personal financing.
Mrs. Özlem Denizmen Kocatepe
started serving as a Board Member
of Global Reporting Initiative (GRI)
in 2014.
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Emir Ali Bilaloğlu
Chief Executive Officer
Recep Yılmaz Argüden
Independent Board Member
Graduating as an honor-roll
student and receiving the
President’s Recognition Award
for student leadership from
Boğaziçi University, Department of
Industrial Engineering,
Mr. Recep Yılmaz Argüden received
his Ph. D in strategic analyses from
the RAND Graduate School with
General Distinction. Since 2012,
Mr. Recep Yılmaz Argüden has
been an Independent Board
Member, Head of the Corporate
Governance and Sustainability
Committee, and the Early Risk
Detection Committee, as well as a
member of the Audit Committee
at Doğuş Otomotiv. Mr. Recep
Yılmaz Argüden also serves as
Chairman of the Boards of ARGE
Consulting, and Rothschild - Turkey.
He is the founder of the non-profit
Argüden Governance Academy.
Mr. Recep Yılmaz Argüden has
assumed international roles on
the IFC Corporate Governance
Group Advisory Board, and the
BIAC Governance Committee
representing the business world
in the OECD countries. Mr. Recep
Yılmaz Argüden was elected the
Chair of the UN Global Compact
Local Networks Advisory Group
and became a member of the UN
Global Compact Board of Directors.
He was selected as one of the “100
Global Leaders of Tomorrow” by
the World Economic Forum for
his commitment to improve the
quality of life.

Ferruh Eker
Independent Board Member
Mr. Ferruh Eker is a graduate of
Adana Academy of Commercial
Sciences, and completed the
156th session of the Advanced
Management Program at Harvard
Business School. In 1979, Mr. Ferruh
Eker served in the Garanti Bank
Supervisory Commission and also
in a number of different positions
in the bank. After serving as the
General Manager of Garanti Leasing
and Garanti Faktoring, Mr. Ferruh
Eker left Doğuş Group in 2004 and
founded, as well as chaired, Turde
Real Estate Development and
Mining, Inc. Mr. Ferruh Eker rejoined
Doğuş Group in March 2012, and
is now serving as an Independent
Board Member at Doğuş Otomotiv,
and as the Head of the Audit
Committee.

Emine Gülden Özgül
Independent Board Member
A graduate of METU Administrative
Sciences Faculty, Department of
Economics, Mrs. Emine Gülden
Özgül served as the Coordinator
of Central Operations at Ottoman
Bank. From 2001 to 2008, Mrs.
Emine Gülden Özgül was the Asst.
General Manager at Oyakbank
responsible for Operations, Project
Management, and Quality. In 2008,
when Oyakbank was acquired
by ING Bank, Mrs. Emine Gülden
Özgül maintained her position
in the new entity. Experienced in
the improvement of operational
processes, efficiency, and
restructuring, Mrs. Emine Gülden
Özgül has been an independent
Board Member at Doğuş Otomotiv,
and the Head of the Remuneration
and Nomination Committee since
March 2013.

Giovanni Gino Bottaro
Executive Board Member

İlhami Eksin
Executive Board Member

Anıl Gürsoy
Executive Board Member

Kerem Galip Güven
Executive Board Member

Mustafa Karabayır
Executive Board Member

Ela Kulunyar
Executive Board Member

Tolga Senyücel
Executive Board Member

Kerem Talih
Executive Board Member

Vedat Uygun
Executive Board Member
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TURKISH ECONOMY AND THE
AUTOMOTIVE INDUSTRY

“77 out of every 100
vehicles produced are
exported”

The Turkish automotive
industry, which exported
77 out of every 100 vehicles
produced, exceeded the
threshold of 1 million units
in exports for the first time in
2016 and grew 15% compared
to 2015.

As history recorded 2016 as a
year of ongoing political and
economic uncertainties, of social
developments shaping the agenda,
Turkish economy only grew 2.4%
in the first 9 months, staying below
the targeted potential growth rate
of 4.5%. While the greatest support
for growth came from domestic
demand, Turkish exports declined
by 0.84% in 2016 down to $142.6
billion, and imports decreased by
4.17%, amounting to $198.6 billion.
Due to the decline in oil prices,
foreign trade deficit decreased
11.10% in 2016.
Retail and light commercial vehicle
sales in Turkey broke a new record
of 1,983,720 units, increasing 1.6%
in 2016 compared to the previous
year. Passenger car sales rose 4.3%
to 756,938 year on year while light
commercial vehicle sales dropped
6.4% to 226,782.

DOĞUŞ OTOMOTİV IN 2016
DOĞUŞ OTOMOTİV INCREASED ITS MARKET
SHARE IN 2016, AND MAINTAINED ITS LEADING
POSITION IN THE TURKISH AUTOMOTIVE
INDUSTRY FOR THE FIFTH CONSECUTIVE YEAR.

In a year that also saw the highest
levels in the total passenger car and
light commercial vehicles market
in Turkey, the automotive industry
broke a new record with 1,486,000
units produced and 1,141,000 units
exported in 2016.
The industry thus achieved recordbreaking performance in 2016 over
its historic record in 2015, increasing
by 9% year on year on unit basis.

“Leading Automotive
Distributor”
Turkey’s leading automotive
distributor Doğuş Otomotiv
continued its growth in 2016
with the added value and
competitive advantage that
the brands provide, and to
enable the world’s most
valuable brands to perform
successfully in Turkey.

The Turkish automotive industry,
which exported 77 out of every
100 vehicles produced, exceeded
the threshold of 1 million units in
exports for the first time in 2016 and
grew 15% compared to 2015.
Meanwhile heavy commercial
vehicles sales dropped 45% to
18,343 year on year.

SALES UNITS OF PASSENGER
AND LIGHT COMMERCIAL
VEHICLES IN TURKEY

2016

2015

2014

Passenger Vehicles

765.467

726.477

582.117

Light Commercial Vehicles

228.446

245.027

179.919

18.343

33.652

31.061

1.012.256

1.005.156

793.097

Heavy Commercial Vehicles
TOTAL

Doğuş Otomotiv, which celebrated
its 22nd anniversary in 2016, is
the leading automotive importer
and distributor in Turkey, serving
customers with 12 international
brands, nearly 80 models, sales,
aftersales and spare parts services,
nearly 2,500 employees and more
than 500 service centers. Doğuş
Otomotiv has again increased
its market share in 2016, and
maintained its position as the
market leader in the Turkish
automotive industry for the 5th
consecutive year.
As significant political and
economic changes continued
to affect the world, 2016 also
became a year of hardships due to
geopolitical reasons in our country.
But despite these challenges,
the automotive industry gained
momentum brought about by
the changes in SCT and foreign
exchange rates.

Automotive Market Sales Units (Wholesale Units)

983,720

19

21%
DOĞUŞ OTOMOTİV’S RETAIL
MARKET SHARE

The total retail market for passenger
cars and light commercial vehicles
in Turkey was 968,017 units in 2015,
and amounted to 983,720 units
in 2016 with an increase of 1.62%
year on year. Passenger car sales,
which totaled 725,596 units in 2015,
increased by 4% to 756,938 units
in 2016 while light commercial

vehicle sales of 242,421 units in 2015,
decreased by 6.45% to 226,782 units
in 2016.
In 2016, Doğuş Otomotiv increased
its total retail sales of 206,896
units, excluding heavy commercial
vehicles, up from 199,226 units of
the previous year, and succeeded
to and improved its retail market
share from 20.6% to 21%.
Turkey’s leading automotive
distributor Doğuş Otomotiv
continued its growth trend in
2016 with the added value and
competitive advantage that the
brands bring, and to enable the
world’s most valuable brands to
perform successfully in Turkey,
steadily strengthening with the
vision of “creative service beyond
expectations” and principle of
“working with a focus on customer
satisfaction”.
The vision of Human Resources
in Doğuş Otomotiv is to become
Turkey’s most preferred employer
that makes employees feel valued
and creates a common culture
through innovative and sustainable
human resources practices. The
Human Resources policy shaped
by this vision is to attract and retain
employees that: are able to sustain
high performance in the long
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term, system-focused, productivity
based, eager to learn and develop,
appreciative of customers, has the
skills required by the dynamism of
the company, and able to adopt
the values of Doğuş Group, and to
ensure that they use their potential
in the most efficient way, and to
contribute to their professional and
personal development.
The company that greatly values
the importance of its employees’
personal and professional
development has, for this purpose,
included the gamification
approach, which has become an
important tool in the organization’s
training process in recent years. The
idea for GO (Development School)
Platform developed within this
context aims to increase employees’
participation in activities before and
after trainings, unlike the traditional
education approach. The project
started in early 2014, and after
nearly one and a half years of work
the platform was launched in April
2015 for the use of employees with
a big launch event in the company,
and in a very short time won 4
international awards in 2016.
With DRIVE (Doğuş Otomotiv’s
Route is toward People and
Education), a project launched
in 2013 with the aim of making
organizational structures more
effective in the Human Resources
area in the authorized dealers
and aftersales service centers,
the recruitment of white-collar
employees for Authorized Dealers
is performed by the central Human
Resources department, which
also develops processes such as
promotions, and the performance
management system. Several
activities have been carried out
throughout 2016 in this context.
Doğuş Otomotiv has reinforced
its already strong position in the
Turkish automotive industry in 2016
with:

»» 12 distributorships bringing
together the world’s strongest
automotive brands,
»» A total vehicle park of more than
1,700,000 vehicles,
»» Over 500 customer touch points,
»» Nearly 2,500 employees,
»» Close to 80 different models
offered in a wide array of
products,
»» 208,956 units of retail vehicle
sales (including heavy vehicles),
»» 22,524 units of used vehicle sales.
SALES SUCCESS
The brands under Doğuş Otomotiv
ended 2016 with great success,
breaking sales records.
Volkswagen Passenger Cars, named
Turkey’s most loved brand for the
fourth consecutive year, completed
2016 with awards and selling over
100,000 retail vehicles in line with
targets.
Volkswagen Passenger Cars
reached 13.4% market share
with 101,763 retail sales, thanks
to successful product and
communication strategies followed
in 2016 with the support of new
models in the retail passenger
car market, which recorded 4.3%
growth volume year on year,
compared to the previous year, and
finishing second in the passenger
car market.
Apart from the new Tiguan, which
was launched as the main model
in May, the Allstar action series was
offered in the Polo, Golf, Beetle and
Scirocco models.
The Audi brand, imported to Turkey
by Doğuş Otomotiv since 1994,
achieved significant success in
2016, increasing its sales by 8.51%
in the retail passenger car market
compared to the previous year and
reaching the highest sales figure of
its history with 22,005 units. With
the renewed and growing model

range, Audi became the brand
that increased its market share in
the premium segment the most
compared to the previous year.
The SEAT brand continued its
steady growth of the past four years,
reaching 20,637 units in the retail
passenger car market in 2016, the
highest sales figure ever, showing a
performance well above the market
with a 22% increase in sales year
on year. With successful product,
communication, sales and fleet
strategies followed in 2016 for the
Leon, Ibiza, Ateca, Alhambra and
Toledo models, SEAT increased its
market share to 2.73%.
The SEAT brand also achieved the
highest sales volume in its history in
the Leon and Ibiza models as well,
and increased its market share in
their segments. Leon ranked second
in the AHB segment and achieved
a segment share of 13.11%, while
Ibiza increased its share in the A0HB segment to 4.72%. SEAT’s first
SUV, Ateca, which was added to the
model range in November, closed
the year with 188 units of sales.
ŠKODA once again achieved
record sales in passenger cars
and maintained its growth.
Having closed 2015 with 22,107
units, ŠKODA increased its sales
by 30,62% to 28,876 in 2016.
Accordingly, the brand increased its
market share to 3.81%, rising in the
Turkish retail passenger car market
from 13th to 11th place.
The Lamborghini brand reached its
highest sales figure of recent years
with 7 units, further strengthening
its position in the high-end luxury
segment market and taking its
brand image to the top levels.

While the Bentley brand
maintained its sustainable success
in 2016, the Lamborghini brand
reinforced its competitive position
with the Huracan model. The
Lamborghini brand reached its
highest sales figure of recent years
with 7 units, further strengthening
its position in the high-end luxury
segment market and taking its
brand image to the top levels.
Porsche Turkey improved customer
satisfaction in 2016 with its sales,
marketing and aftersales services
actions designed in line with its
global digitalization strategy and its
innovative support systems adapted
to its product line-up, selling 827
units.
Porsche’s best-selling model in
2016 was Macan with 514 units.
The Macan model increased its
market share in the compact SUV
segment by 19% compared to 2015.
The Macan model was followed
by Cayenne, which sold 232 units.
The highest sales after the Cayenne
model belonged to the 911 with 28
units. The 911 increased its market
share in the premium sports car
segment by 35%. In 2016, the 718
Boxster / Cayman models, which
play an important role in the sports
car segment with the 2.0-liter
engine option, sold 27 units. And
the Panamera model accounted for
26 units of the sales in 2016.
In 2016, Volkswagen Commercial
Vehicle reached its highest sales
figures and the highest market
share ever. The Volkswagen
Commercial Vehicle, which
maintained its third place in the
overall market, became the leader
in imported commercial vehicle
sales.
In 2016, the retail light commercial
vehicle market shrank 6.5%
compared to the previous year,
with a total of 226,782 vehicles
sold. Volkswagen Commercial
Vehicle took 14.5% share of the light
commercial vehicle market with
32,772 units sold and maintained its

lead in the imported commercial
vehicle market with a market share
of 30.4%. For the fourth consecutive
year, the Volkswagen brand won
the title of the best-selling brand
with total sales of passenger cars
and commercial vehicles.
The Transporter model of
Volkswagen Commercial Vehicle
reached its highest market share
in history with a market share of
48.2% in 2016, and reached 13,393
units in total. The Amarok model
captured a market share of 17.6%
with 3,643 units, while the Crafter
took 6.3% market share with 3,605
units, and the Caddy 14.5% market
share and 12,131 units, respectively.
In 2016, Volkswagen Commercial
Vehicle’s powerful model Amarok
was launched with an updated
look. The new Amarok, with the
3-liter V6 engine, the most powerful
engine in its class, technology
and comfort advantages, was
widely promoted with a 360°
communications strategy.
Comfortline equipment, whose
previous generation was very
popular with the users, was offered
with the Transporter in February.
Transporter Comfortline has made
a difference in its class with its
high level of comfort and standard
equipment features.
The Caddy Exclusive version
of Caddy, the most desired
Volkswagen Commercial Vehicle
model, was introduced to the
Turkish market in 2016, further
strengthening its claim with its
wealth of features. The special
launch of the Caddy Exclusive
model in Turkey was supported by
an effective communication plan
that reflected positively on the
increase of Caddy’s segment share.
The Caravelle Team model, inspired
by the two-color design of the
legendary Volkswagen T1, which
was produced for the first time 66
years ago and created its own class,
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was also introduced to the market
in August 2016.
Scania proved its success by
increasing its market share in
2016, as it does every year, with a
technological and quality product
range, suitable for any project.
Scania Engines recorded significant
growth in 2016, now ranking fourth
in the global Scania CV business,
and also increased its marine
engine sales in the Turkish market
by 260%.
Thermo King, longtime market
leader in the chiller unit industry,
maintained its leading position
with the sales results achieved in
2016.
Offering options on units in
response to customer needs, and
specialized cooling and heating
solutions for different projects,
Thermo King strengthened its
cooperation with the leading
cold chain and pharmaceutical
transportation companies in Turkey,
and reinforced its reliable standing
in the industry.
AFTERSALES SERVICES
Doğuş Otomotiv, building its
business philosophy on customer
satisfaction and carrying out all
of its operations in line with its
quality-focused service approach,
continued to take innovative steps
in 2016 to reach its goal of creating
“fan customers” by bringing its
service quality to the highest
level to create unique customer
experiences.
The Value and Care Center (DIM),
created to offer sales and aftersales
services to users of the brands
distributed in Turkey by Doğuş
Otomotiv, contacted 1.35 million
customers throughout 2016,
becoming the most active unit in
its field of expertise in the Turkish
automotive industry.
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DOĞUŞ OTOMOTİV IN 2016
Volkswagen Passenger Cars
Aftersales Services expanded
its service network with the
opening of Avek Çanakkale
Authorized Aftersales Service in
2016, increasing the number of
its Authorized Aftersales Service
centers across Turkey to 76. Up from
fourth to second place, Volkswagen
After Sales Services took its
success further at the International
Aftersales Customer Satisfaction
(IACS) survey commissioned by
Volkswagen AG, and conducted
annually throughout the world by
an independent research institute
to compare the aftersales services.
Authorized services receive around
625,000 vehicles throughout
the year and serve an average of
52,100 customers every month.
In 2016, the spare parts and
workmanship turnovers increased
by 17% and 10%, respectively.
Approximately 17,500 customers
are served monthly with 209,000
vehicles entering the Volkswagen
Commercial Vehicles Aftersales
Services’ Authorized Service
Centers. In 2016, the parts revenues
increased by 7%, and the labor by
5%.
Audi After Sales Services has
aimed to provide faster service by
realizing many digital projects in
line with customer satisfaction set
as its focus. All the information
written by the smart pen is instantly
transmitted in digital environment
to the service consultant, resulting
in faster response to customers.
Remote video training project was
also implemented to increase the
educational level and quality of
service personnel in 2016.
The Audi brand also increased its
vehicle park by 17% year on year,
and attained 75% customer loyalty
ratio as an exemplary figure across
Europe while aftersales turnover
rose by 14%.

With aftersales service campaigns
aimed at Porsche’s car park, which
grew 6% by the end of 2016, and
Porsche Accessory-Boutique
marketing activities, year on year,
the accessory sales increased
10%, boutique sales 15%, and the
number of work orders by 10.5%
respectively. The customer loyalty
rate for Authorized Aftersales
Services was 79%, while the
customer satisfaction survey score
rose to 110.8 as a result of the
customer-focused approach in the
aftersales service centers.
Scania proved its success by
increasing its market share in
2016, as it does every year, with a
technological and quality product
range, suitable for any project.
Car entries into the SEAT
Authorized Aftersales Services rose
to 74,000, corresponding to 19%
increase compared to the previous
year with the effects of the larger
vehicle park, and aftersales service
marketing activities. With the
actions taken throughout the year,
Authorized Aftersales Service loyalty
rates reached 64%, and thanks
to the brand’s customer-focused
aftersales service concept, customer
satisfaction scores rose to 101.5 for
aftersales services.
In 2016, SEAT Turkey won the
“Absolute Winner” award, the
highest prize of all categories in
the Top SEAT People competition
organized by SEAT S.A. among all
Authorized Dealers worldwide,
while also winning the second prize
globally in the aftersales service
consultant category.

Import and Distribution
SPARE PARTS AND LOGISTICS
Spare Parts and Logistics carries
out the importation, warehousing
and distribution operations
for vehicles and spare parts to
Authorized Dealers of the world’s
most prestigious brands including
Volkswagen, Audi, SEAT, ŠKODA,
Porsche, Bentley, Lamborghini, and
Scania, as well as Scania Industrial
and Marine Engines, Thermo
King Mobile Temperature Control
Systems, and their parts.

**

Yüce Auto*

Retail

D-AUTO
LLC

D-AUTO
SUISSE

Spare Parts and Logistics imported
186,300 vehicles, and dispatched
211,000 vehicles to Authorized
Dealers, ending the year with a
total revenue of TL 832.4 million
generated by the sales of spare
parts and accessories.

Doğuş
Otomotiv
Independent
Authorized
Dealers

Replacement Parts and After Sales Services

Quick Fix to All
Brands

AWARDS
For Doğuş Otomotiv and the
distributed brands, 2016 was a year
of many awards.
Doğuş Otomotiv ‘s GO Platform
was awarded with 4 grand prizes
by the world’s most prestigious
institutions. The GO Development
School, which is one of the first
gamification-based digital training
platforms in the world in its field,
won 1 gold Stevie in the “Best
Training Site” category, and a
bronze Stevie each in the “Best
Corporate Training Software” and
“Creative team” categories. The
GO Platform also won Gold medal
in the “Best Advance in Learning
Technology Implementation”
category at the Brandon Hall
Excellence Awards, the most
prestigious awards program in the
industry.

Spare Parts
and Logistics

Used Vehicles Sales

Finance

Automotive
Financing*

Insurance*

Insurance*

Other Investment

TüvTürk*

*Subsidiaries
**Representative Offices
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According to the evaluation
conducted by Kobirate Uluslararası
Kredi Derecelendirme ve Kurumsal
Yönetim Hizmetleri A.Ş. to measure
the compliance level of its practices
with the “Capital Markets Board
Corporate Governance Principles,
the Company raised its Corporate
Governance Rating from 9.42 in
2015 to 9.51 in 2016. With this score,
Doğuş Otomotiv won the “Company
with the Highest Rating in the
Board of Directors Category” award.
At the fifth annual Call Center
Customer Experience Summit and
Quality League Award Ceremony
organized by Telephone Doctor
Turkey, DIM was recognized with
the ‘Best Approach’ award among
33 companies in 2016, underlining
the value of customers and service
quality of the Center.
DIM also won first prize in the
‘Best Customer Experience’
category at the eleventh annual
Contactcenterworld.com Awards,
considered the world’s most
prestigious award in the customer
relations management industry
among 45 companies shortlisted in
34 categories, as well as the second
prize in the ‘Best Call Center Design’
category.
Volkswagen Passenger Car was
as successful in sales as it was in
communications, and was voted
the most liked car brand of the
year for the fourth consecutive
year in a survey conducted by the
independent research company
Mediacat Ipsos. Volkswagen
Passenger Car was awarded first
prize in the “TV application of the
year” category at the ODD Sales and
Communication Awards organized

by the Association of Automotive
Distributors for its communication
campaign “A family with unique
features”. Furthermore, the brand
won the silver award for the
Lovemark television campaign at
the Effie and Crystal Apple Awards
in the automotive category; first
prize in the Turkish Customer’s
Voice competition in the
automotive category; Golden Spider
and Gold Stevie awards in the
automotive category for its renewed
website, and Gold Stevie for the
management of its Instagram and
Facebook accounts.
Audi won the grand prize
“Kıpkırmızı” at the Kırmızı
Advertising Awards for its air bag
campaign, as well as the best art
direction, best illustration, and best
car advertisement in media awards.
The magazine advertisement of
Macan 2.0 featuring a hologram
was an exclusive project that won
the Bronze Apple in the “Best
Media Application” category at
the prestigious Crystal Apple
advertising awards.
The launch event of the new
718 Cayman within the scope
of summer venue sponsorship
was recognized in the “Outdoor
Application of the Year” category at
the ODD Sales and Communication
Awards, making Porsche Turkey one
of the 2016 Gladiators for the first
time in its history.
Doğuş Oto Bursa won the Audi
Twincup race with 74% successes
rate while ŠKODA Turkey’s Best
Authorized Dealer award also went
to Doğuş Oto.

ŠKODA Turkey, which operates
with 39 Authorized Dealers and
36 Authorized Aftersales Services
was named the most successful
distributor in the Aftersales Services
Category among 103 countries
at the “Best Distributor Awards”
hosted by the manufacturer while
the new Superb was awarded as
the “‘Car of the Year in Turkey”’ by
OGD.
Thermo King was named the best
brand for the 12th time in the
“‘Cooler Units”’ category according
to reader votes at the “Best Brand”
competition organized by Lastauto
Omnibus, Trans Aktuell, and
Fernfahrer magazines published in
Germany, and included among the
most prominent publications of the
commercial vehicle industry.
D-AUTO SUISSE SA
D-Auto Suisse SA, a subsidiary of
Dogus Otomotiv, has continued its
operations with Porsche since 2009,
and the recently added Bentley
and D-Occasion brands in the Swiss
city of Lausanne located in Canton
Vaud, which has a population of
750,000. By offering customers
new and used vehicles, spare
parts sales, and aftersales services,
the company improves its service
quality and reliability every year.
D-Auto Suisse SA has succeeded to
sell 306 new and 126 used vehicles
in 2016.

In 2016, D-Auto Suisse SA invested
CHF 4.5 Million in the opening of
a new showroom, increasing its
capacity of new vehicle exhibition
by 40%, used vehicle exhibition by
300%, and its service capacity by
55%.
D-AUTO LLC
D-Auto LLC, 100% owned by Doğuş
Otomotiv, signed an exclusive
general distributorship agreement
for the Iraq territory with the
Volkswagen and Audi brands in
2013, and launched its operations
in the city of Erbil in July 2014.
This was followed in December
2015 with the signing of the Iraq
distribution agreement with
Volkswagen Commercial Vehicles,
adding another brand to the range.
D-Auto LLC provides its customers
with the best quality service,
combined with its knowledge and
experience with 17 employees in an
area of 7,500 m2.
D-Auto LLC has gained acclaim
among Volkswagen and Audi
users for its customer satisfaction
oriented service approach. With the
high quality offered in aftersales
services and trained technical staff,
D-Auto LLC became the customers’
preferred service point, and
serviced 2,128 vehicles in 2016.
DOĞUŞ OTO
Dogus Oto sells new and used
vehicles, spare parts and accessories
at six points in the Istanbul, Ankara
and Bursa provinces, and also
offers insurance, financing and
aftersales support services for
the 7 brands (VW Passenger Cars,
VW Commercial Vehicles, Audi,
Porsche, SEAT, SKODA and DOD) it
represents. Dogus Oto sustains its
progress by continuously improving
its service quality. 2016 has been a
very successful year that saw Dogus
Oto exceed its 2016 targets by
selling 62,405 vehicles, and 251,295
service entries. Consequently,
Doğuş Oto’s business volume
and the number of customers
contacted have also increased
significantly.

DOD
DOD, a pioneering brand,
maintained its leading position
in its segment with customer
experience enhancing new projects
launched in digital channels in
Turkey for the first time in 2016.
With an Authorized Reseller
network supported by increased
supply and diversified inventory, the
company continues to reinforce its
position in the used car sector.
The increase in the number
of partnering fleet companies
continued in 2016, and by further
diversifying of the brands and
models through new agreements,
a wider range of vehicles could be
supplied to Authorized Resellers in
higher numbers. Vehicle purchases
increased by 31% compared to
2015, while DOD’s vehicle sales in
cash reached 928 units by growing
9% year on year, and total sales to
Authorized Resellers amounted to
22,534 units.
TÜVTÜRK
For TÜVTÜRK, which contributes to
the traffic and vehicle safety with
services in international standards
as the only authorized and
appointed organization to conduct
periodic vehicle inspections in
Turkey, 2016 was a very successful
year. TÜVTÜRK, always prioritizing
positive customer experience,
achieved growth in all operational
areas in 2016, and in periodic
inspections in particular, increasing
its turnover 9.5%, from TL
1,327,000,000 to TL 1,452,000,000.
The operations of TÜVTÜRK Istanbul
accounted for TL 242,000,000 of
the total amount.
TÜVTÜRK, one of Turkey’s most
effective Public and Private
Sector Collaboration projects, has
contributed nearly TL 5.2 billion to
the public since its inception while
this figure for 2016 alone amounted
to TL 900 million.
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In 2016, periodic vehicle inspection
of 8,194 vehicles was carried
out, showing an increase of 1.3%
compared to the previous year.
vdf AUTOMOTIVE FINANCE
In 2016, vdf delivered much higher
performance and exceeded its
targets by focusing on customer
satisfaction with its products and
services.
With a penetration rate of 37%
among Volkswagen Group brands,
vdf maintained its position in 2016 as
the market leader among consumer
financing companies and banks in
2016 on the basis of “performing
contracts”’ in consumer vehicle loans.
By granting 86,500 new loans as of
2016 yearend, vdf increased its total
number of performing contracts to
160,800, and comfortably exceeded
its targets with this record rise.
vdf also increased its performing
contracts by 19% in volume year on
year, rising from TL 5.9 billion to TL 7
billion.
vdf Insurance functions as part
of the VW Group’s Authorized
Dealers and, in 2016, has added 10
more to its number of branches
at dealers, reaching a total of 60.
vdf Insurance Services added MAN
Kasko to its branded accident
insurance products that started with
Volkswagen Kasko, and continued
with SEAT, ŠKODA, DOD, Audi
Kasko and Scania Kasko, making a
difference in its sector with brand
specific guarantees.
vdf Insurance maintained its position
as the largest agency in 2016 in
terms of total premium production
and number of performing contracts,
increasing its net premium
production by 25% year on year, and
rising from TL 300 Million to TL 374
Million. vdf Insurance also increased
the number of its policies, reaching
311,500 insurance policies in 2016.
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With customer satisfaction always
at the forefront, vdf broke records in
the number of loans and insurance
policies, and better performance
beyond targets with innovative
products and services, and also
added vdf fleet to its operations
to serve all segments of the
automotive industry in 2016.
SOCIAL MEDIA: A STRATEGIC
COMMUNICATION CHANNEL
All brands under Doğuş Otomotiv
use social media effectively.
Following the digital world closely,
Volkswagen has offered 23 million
users the opportunity to visit its
new Passenger Cars website. The
“MyVolkswagen” app offered for
constant availability for fans was
downloaded to 80 thousand users’
smartphones.
Social media channels that
bring together powerful strategy
and original contents with
users have become the most
followed accounts again this
year. Volkswagen has the largest
automotive Facebook page
and leads in Turkey in terms of
following, and has exceeded 4
million local followers. Volkswagen
Passenger Cars has also been the
most followed automotive brand
in Instagram with its number
of followers exceeding 260,000.
Volkswagen Passenger Cars has also
been very active on other channels
to provide the right content for
Volkswagen fans on Youtube,
LinkedIn and Google Plus, achieving
instant one-on-one communication
through “Social CRM” applications.

Aiming to keep up with the
global digitalization process and
the requirements of the times,
the “Digital Retail” project, which
was diligently carried out in pilot
phase, was launched at Doğuş Oto
Etimesgut in 2016.
In line with its marketing strategy
to focus on the target audience,
Volkswagen Commercial
Vehicles continued its effective
communication activities based
on in-depth analyses of customer
profiles and the media channels
they use. Throughout the year,
different projects were launched
to promote the Volkswagen
Commercial Vehicles brand, inform
customers and introduce products
on all communication channels
from classic to new media.
Volkswagen Commercial Vehicles
is a pioneer in the industry with
more than 1 million followers
on Facebook, customer-focused
innovative and outstanding
applications offered on various
social media platforms such as
Instagram and YouTube, and
services to enhance customer
satisfaction.
“Advanced Driving Pleasure”
videos of all models were
prepared for sharing on social
and digital channels. In these
videos, the technological and
electronic systems in the vehicles
are described in a “How It
Works” format with the aim of

communicating the product
specifications to the users in the
right format. The goal here was to
increase the benefits and customer
satisfaction of Volkswagen
Commercial Vehicles models.
Social media channels such as
Facebook, Twitter, Instagram,
YouTube, and LinkedIn have been
successfully used in Audi’s brand
communications. Audi became
one of the leading brands in the
automotive industry in terms of
average engagement figures on
Facebook in the premium segment.
DOD, which has stood out with
its innovative approach to social
media, continued with active and
visionary social media channel
usage in 2016, as digital channels
are preferred more and more for
the brand’s national and local
communications.
The success of ŠKODA was not
limited to its sales performance, but
also extended to the online world.
ŠKODA Turkey sustained its fast rise
on Facebook with 564,254 followers,
and recorded stable growth on its
website www.skoda.com.tr with
8,344,796 visitors.
SEAT’s new website design
launched in 2016 aims at
increasing customer benefits
with its design, functionality and
distinctive infrastructure. With the
new website, the visitor numbers
increased 56% year on year.

Television, newspaper, magazine,
radio and digital channels were
used to support the sales of Ibiza
and Leon throughout the year.
Communication of Ateca, the first
SUV of SEAT, effectively continued
in the second half of 2016.

Doğuş Otomotiv took on a
pioneering role in 2009 when
it prepared its first Corporate
Sustainability Report in compliance
with GRI’s Global Reporting
Framework, with the report
published regularly since then.

Scania has already outpaced its
competitors and reached 180,000
users on Facebook with the
account only opened in 2015, and
also connected with its business
partners on Instagram, LinkedIn
and Google Plus platforms in
2016. Scania’s website also got a
makeover in 2016, and the new
design now offers better usability
on an improved platform.

For 12 years now, the company
has been carrying out the social
responsibility activities that first
launched in 2004 with the slogan
of “Traffic is Life!” in order to raise the
general responsibility, awareness
and perception of traffic in the
society.

CORPORATE SUSTAINABILITY
Doğuş Otomotiv continued its
corporate sustainability endeavors
at full speed in 2016 with the
aim of managing the impact
of its operations and bringing
the solutions it creates to all its
stakeholders, as well as working on
transparency and accountability,
the basic tenets of corporate
sustainability.
The Company’s commitments
regarding environmental,
economic, social, and ethical factors
that shape its strategic decisions
support its sustainability vision.
Doğuş Otomotiv also believes
firmly that in order to continue
its existence in the future, it is as
important to create social good
for the people living in the regions
where it conducts its operations as
financial success.

Doğuş Otomotiv strives to define
the future expectations and needs
accurately, building on its financial
and operational successes across
automotive value chain by offering
the right products and services,
and regards it as a top priority
to develop business models and
innovative solutions focused on
creating sustainable business
processes and common values.
With the “Traffic is Life!” platform,
which has been developing
thousands of projects to reach all
segments of the society since 2004
and adding value to social unity,
the Company will continue to build
on its successes, and creating value
for its stakeholders, employees and
the community.
The “Traffic is Life!” platform
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believes that the positive cultural
transformation regarding traffic
safety will contribute positively
toward all areas of life, leading to
livable cities and a better future.
Accordingly the platform carries out
activities aimed at changing the
behaviors and habits of individuals
from all age groups about traffic
safety, raising awareness in
the community, and building
consciousness in different target
segments.
The “Traffic is Life!” platform was
recognized with the “2016 Social
Awareness Award” at the Business
Summit organized by CSR Europe
and Corporate Communications
Association for its efforts, and also
won in the Best Ambient and
Urban Contribution categories at
the prestigious Outdoor Advertising
Awards.
The “Traffic is Life!” platform, which
bases its entire business model
on a people-focused approach
in order to create a livable future
and leave a world with the culture
of respect in traffic for younger
generations, will continue to invest
in the community to ensure the
sustainability of its work. As it has
done in the past, the platform will
always listen to the voice of the
community while contributing
to the environment in which it
operates, seek solutions for the
traffic safety issue together with the
community, and make its mark on
the future.
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TRAFFIC IS LIFE!
DOĞUŞ OTOMOTIV SHAPES THE FUTURE
WITH A VIEW TO SUSTAINABILITY, AND
CARRIES OUT ACTIVITIES WITH A RESPONSIBLE
APPROACH TOWARD ITS STAKEHOLDERS
AND THE COMMUNITY.

Doğuş Otomotiv shapes the future
with a view to sustainability,
and carries out activities with a
responsible approach toward its
stakeholders and the community.
The Company has launched the
“Traffic is Life!” platform with the
aim of creating a long-lasting
positive cultural transformation in
the community for traffic safety,
adding value to social development,
and making its mark on the future.
Doğuş Otomotiv strives to define
the future expectations and needs
accurately, building on its financial
and operational successes across
automotive value chain by offering
the right products and services,
and regards it as a top priority
to develop business models and
innovative solutions focused on
creating sustainable business
processes and common values.
With the “Traffic is Life!” platform,
which has been developing
thousands of projects to reach all
segments of the society since 2004
and adding value to social unity,
the Company will continue to build
on its successes, and creating value
for its stakeholders, employees and
the community.

The “Traffic is Life!” platform
believes that the positive cultural
transformation regarding traffic
safety will contribute positively
toward all areas of life, leading to
livable cities and a better future.
Accordingly the platform carries out
activities aimed at changing the
behaviors and habits of individuals
from all age groups about traffic
safety, raising awareness in
the community, and building
consciousness in different target
segments.
The ‘Long Distance Traffic Safety’
training launched with the aim
of protecting the youth, which is
the future of communities and
the most important strength to
ensure positive changes in traffic
culture, from traffic accidents and
informing them about traffic safety
has so far reached over 20,000
students in 18 universities. The
long distance training, which was
included in the “social elective
courses” category recommended
by the Higher Education Council
(YÖK), became the first corporate
responsibility project to enter the
university SCORM system with its
traffic safety content.

With the “Public Announcement
Competition” that aims to make a
mark on the future together with
the youth, getting them involved in
the road safety conversation, and
encouraging them to think about
and create for the traffic safety
issue, the “Traffic is Life!” platform
launched a widespread interactive
contest about traffic safety as a
first, and drew the attention of
the public to traffic safety. The
competition, which was frequently
covered by the national and local
media, required participants to
shoot a maximum 45-second video
in short film format using their own
scripts about one key message
used in the communications of
Traffic is Life; namely “Don’t Speed”,
“Don’t Drive and Talk”, and “Fasten
Your Seat Belt”. The owner of
the winning project was offered
the opportunity to re-shoot the
video with Ömer Faruk Sorak, the
acclaimed director of such films as
G.O.R.A., Vizontele, and 8 Saniye.

The competition, which saw great
interest, received 422 videos in
total, and the shortlist of five talents
presented their projects to the jury
consisting of director Ömer Faruk
Sorak, Hürriyet daily newspaper
writer Elif Ergu, producer Oğuz Peri,
and Doğuş Otomotiv Corporate
Communications Director Koray
Bebekoğlu. After deliberations, the
jury chose Korhan Topçu as the
winner with his film “Safety is the
Future” about the trip of a family of
5 for conveying the main message
most clearly and directly to the
target audience.
The winner Korhan Topçu then
shot the video again, this time with
acclaimed director Ömer Faruk
Sorak, and had the opportunity
to be involved in the making
of a professional film, get the
opinions of experts, and see his
video on television as a public
announcement. It was then
decided to also re-shoot the film by
Zeynep Dilara Aksoy, the runner up
who won the special jury award.

The public announcement film
“Safety is the Future”, shot on
location in Şarköy and Hadımköy,
and featuring actors Erdem Akakçe,
Güven Hokna, and Deniz Özerman,
was shown on 88 channels more
than 10,000 times, becoming one
of the most shown films among all
public announcements.
In addition to the “Long Distance
Traffic Safety Training” and “Public
Announcement Competition”,
field activities are organized to
reinforce the students’ knowledge
and experiences. The “Traffic is
Life!” platform reaches the youth
through educational panel sessions
in universities across Turkey, virtual
reality driving simulations, and
social media activity booths. At
the event organized at Bilkent
University in February 2016, 160
students were trained for defensive
driving techniques, while hundreds
of students participated in safe
driving simulations.
The platform also started a new
project in 2016 to raise awareness
about children’s safety in traffic and
in vehicles, and launched the ‘Child
Safety in Traffic’ initiative taking
into consideration that the second
most affected group from traffic

accidents is the 5-14 age group,
and that the number of children
hurt in accidents in our country is
increasing.
As part of the “Child Safety in
Traffic” initiative, the “Child Safety
in Vehicles” in Turkey study was
conducted in late 2015 in Izmir,
Istanbul, and Ankara to create
a roadmap and determine the
actions to be taken. For the
study carried out in cooperation
with the General Directorate
of Security, 3,000 respondents
were interviewed, and the results
revealed once again the vital
importance of child safety in
traffic for our country. The study
showed that among the families
with children in the three major
provinces of Turkey, only 23%
use child seats. Considering that
psychological factors reduced
the use of child seats, an advisory
team was formed for the
project. Professor Serpil Acar of
Loughborough University and
Professor Memiş Acar, who conduct
important studies on pregnant
women and child safety in vehicles,
and acclaimed psychologist
Professor Üstün Dökmen, known for
his psychological counseling and
guidance work, joined the advisory
team for the “Traffic is Life!” project.
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TRAFFIC IS LIFE!
THE “TRAFFIC IS LIFE!” PLATFORM, WHICH BASES
ITS ENTIRE BUSINESS MODEL ON A PEOPLEFOCUSED APPROACH WILL CONTINUE TO
INVEST IN THE COMMUNITY TO ENSURE THE
SUSTAINABILITY OF ITS WORK.

In order for the child seats to be
embraced and internalized by
children first, a short animation
featuring the child seat as a super
hero was shown in children’s
cinemas for a year. The animated
film that reached 584,995 children
was also featured on social and
digital media.
Professor Üstün Dökmen’s viral
film series where he talks about
children’s psychology in traffic
reached the parents via social
media, and was viewed over
1.5 million times. Social media
influencers who are gaining
more popularity in the recent
years were also included in the
communication activities of the
“Child Safety in Traffic” project, and
the training with mom bloggers
that Professor Dökmen moderated
received more than 8 million views.
As a meaningful example of public
and private sector cooperation,
the “Child Safety in Traffic” project
collaborated with Kadıköy
Municipality for local administration
trainings, and content on motherinfant safety in vehicles was
integrated into the “Pregnancy
School” trainings.

The platform also collaborated
with İtameks and Central Rent a
Car, two private sector companies,
to offer free child seats to families
that rented cars at the İzmir Airport,
emphasizing the importance of
child safety in all areas that touch
people.
The “Traffic is Life!” platform set up
a booth at the Mother Infant and
Child Fair on December 13-15 at
the Istanbul Congress Center, and
offered safe driving simulations
and traffic safety trainings, reaching
8,713 parents that visited the fair.
Doğuş Otomotiv, which continues
to reach the children, young people
and adults through sustainable
projects, has decided to choose the
2017 “Traffic is Life!” radio spot in a
manner to once again get young
people involved in the traffic safety
issue. The compositions that will
be submitted for the 2017 “Traffic
is Life!” Jingle Competition will
be evaluated by a jury, and the
winning jingle will be recorded
by the famous Turkish singersongwriter Nil Karaibrahimgil
together with the winner.

The “Traffic is Life!” platform was
recognized with the “2016 Social
Awareness Award” at the Business
Summit organized by CSR Europe
and Corporate Communications
Association for its efforts, and also
won in the Best Ambient and
Urban Contribution categories at
the prestigious Outdoor Advertising
Awards.
The “Traffic is Life!” platform, which
bases its entire business model
on a people-focused approach
in order to create a livable future
and leave a world with the culture
of respect in traffic for younger
generations, will continue to invest
in the community to ensure the
sustainability of its work. As it has
done in the past, the platform will
always listen to the voice of the
community while contributing
to the environment in which it
operates, seek solutions for the
traffic safety issue together with the
community, and make its mark on
the future.
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ULTIMATE CUSTOMER SATISFACTION
DOĞUŞ OTOMOTİV AIMS AT DELIVERING ULTIMATE
CUSTOMER SATISFACTION AS NUMBER ONE
PRIORITY IN PROVIDING SERVICES, AND BOASTS
ONE OF TURKEY’S BROADEST AUTHORIZED
DEALER AND AFTERSALES SERVICE NETWORKS.

2016 Developments in Dealers
– Sales Channels
»» Authorized Aftersales Service
Centers receive 625,000
vehicles annually, and serve
52,100 customers on average
every month.
»» In 2016, parts and
workmanship turnovers rose
17% and 10%, respectively.
»» Car entries into the SEAT
Authorized Aftersales
Services rose to 74,000 in
2016, corresponding to 19%
increase compared to the
previous year with the effects
of the larger car park, and
aftersales service marketing
activities.
»» ŠKODA Turkey, which
operates with 39 Authorized
Dealers and 36 Authorized
Aftersales Services, was
named the most successful
distributor in the Aftersales
Services Category among 103
countries at the annual “Best
Distributor Awards”.
»» 2016 was a very successful
year that saw Dogus Oto
exceed its 2016 targets by
selling 62,405 vehicles, and
251,295 service entries.

VW
Audi
SEAT
ŠKODA
Porsche
Scania
Thermo King
Scania Marine and Ind. Engines
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CUSTOMER TOUCH POINTS
DOĞUŞ OTOMOTIV IS THE PIONEER OF
ITS INDUSTRY IN TERMS OF CUSTOMER
LOYALTY, THANKS TO THE HIGH STANDARDS
ACHIEVED IN EVERY SERVICE AREA.

“Innovative
solutions in digital
communication”
Following the digital
world closely, Volkswagen
launched the new Passenger
Cars website and has been
visited 23 million times by
the visitors in 2016.

“Solid Steps
Regarding OnlineOffline Integration”
Aiming to keep up with the
global digitalization process
and the requirements of the
times, the “Digital Retail”
project, which was diligently
carried out in pilot phase,
was launched at Doğuş Oto
Etimesgut in 2016.

Web / Online Platform
»» Lead Management
»» Online Service Appointment
Booking
»» Live Chat
»» Events / Lotteries
»» Customer Benefits

Social Media
»» Responding to requests in
15 minutes
»» Turkuaz Customer Screen
Integration

5.2 Million Unique Visitors*
»» NVİ Matching and Locking
»» Unification (with ID #)
»» Social Media Matching
»» ZUBIZU (Customer Behavior)
*3.7 million potential customers,
1.5 million active registered users

Smart TV
»» Lead Management
»» Remarketing

Digital Media
»» Lead Management

Mobile
»» Events / Lotteries
»» Customer Benefits
»» After Sales Services
»» Roadside Assistance
»» Appointments
»» SMS (Reminders, Congratulations,
Permission)

DİM
»» Roadside Assistance
»» Appointments
»» Social CRM
»» CRM Calls
»» Extended Warranty
»» Survey Calls
»» After office hours Aftersales
Service Calls

Vehicle
»» Intelligent Fleet Management
System
»» Computer-driven Driver Training
»» Driver Coaching

Authorized Dealers
»» Test Drives
»» Customer Follow Up
»» Dealer Satisfaction Calls
»» Digital Marketing Force

Events / Sponsorships
»» Customer Follow Up
»» Lead Management
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ABOUT DOĞUŞ GROUP
DOĞUŞ GROUP, WITH OVER 330 COMPANIES AND
MORE THAN 55,000 EMPLOYEES, SERVES ITS
CUSTOMERS WITH ADVANCED TECHNOLOGIES,
HIGHEST BRAND QUALITY AND A DYNAMIC
HUMAN RESOURCE.

The Doğuş Group, founded in 1951,
sets standards for a better living by
being at the forefront of discoveries
that shape modern life. Doğuş,
which aspires to be a global house
of best in class lifestyle brands
that create aspiration, not only for
customers but also employees,
partners and even competitors,
continues to work in all of its
fields of operation with the aim of
becoming a global player.
The Doğuş Group, active in
eight core businesses including
financial services, automotive,
construction, media, tourism
and services, real estate, energy
and entertainment, sustains its
growth with new investments in
the areas of technology, sports,
and entertainment along with
its current operations. With over
330 companies and more than
55,000 employees, the Group
serves its customers with advanced
technologies, highest brand quality
and a dynamic human resource.

The Doğuş Group owes its success
to a management approach
centered on customer satisfaction
and efficiency. As a result of this
approach, the Group continues
to build strong partnerships with
globally reputable brands, and
represent Turkey across the world.
The Doğuş Group currently partners
and cooperates with some of the
large global players including: BBVA
(Banco Bilbao Vizcaya Argentaria,
S.A.) in finance; Volkswagen AG
and TÜVSÜD in automotive; Condé
Nast (Vogue, GQ, Traveller) in
media; Hyatt International Ltd. and
HMS International Hotel GmbH
(Maritim) in tourism; the Latsis
Group , the Kiriacoulis Group and
the Adriatic Croatia International
(ACI) Group in marina and nautical
operations; the international Azumi
Group that holds under its roof
brands such as Coya, Roka, Zuma
and Oblix in food& beverage and
entertainment; and the South
Korean SK Group in e-commerce.
The Doğuş Group’s management
approach also embodies a strong
corporate citizenship awareness
that the whole society does and
will benefit. In launching social
responsibility projects, the Group

always aims to leave a mark
on people’s life and make it
much better. The Group’s social
responsibility projects are managed
with the objective to help the
society to create a progressive
future; a modern lifestyle.
The Group launches and carries
out a variety of corporate social
responsibility and sponsorship
projects, particularly focused
on culture and arts, sports
and education. Aware of its
responsibilities in all the areas
it supports, Doğuş Group acts
with the vision of leading the
community by example, and
contributes to the economy
and employment through its
investments.
As a pioneer of change in Turkey,
the Doğuş Group capitalizes on
its broad network of services,
knowledge base and collaborations
to attain its goals. The Doğuş Group,
driven by its vision of becoming
a global player that sets the
standards and advances through
explorations, continues to consider
the partnership and investment
opportunities that might be
beneficial for the nation’s economy.

