Skoda - Yüce Auto
Skoda became part of the Volkswagen Group, thereby
entering the global market, in 1992. The union of
Skoda’s 110 year tradition with German technology
transformed Skoda into a brand that is in increasingly
greater demand all over the world each day.
Yüce Auto A.fi. was established in 1989 for the
purpose of distributing the Skoda brand in Turkey
and has continued to be an active player in Turkey’s
automotive market since the establishment of the
Do¤ufl Group - Yüce Auto 50 - 50% partnership in 1999.
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One of the most important details of the Fabia is its ISOFIX
system. Consisting of two special points to which child seats
can be directly fastened for increased safety, this system,
present in both the front and back seats, provides for a
maximum level of safety for child passengers.
Yüce Auto A.fi., which has delivered approximately 100 thousand
automobiles since the time of its establishment, provides salesservicing-spare parts services for the Fabia, Octavia and Superb
models throughout Turkey via its 32 authorized dealers and 34
authorized servicing centers.
The Skoda Information Hotline has a trained and experienced
team that provides consumers with non-stop service 24 hours
a day, 365 days a year. As part of after-sales services,
the Skoda Mobile Service provides services such as cost-free
road assistance, motor caravans, rentals, hotel accommodations,
train, bus and towing of broken-down vehicles in all situations
covered by the two year guarantee that goes into effect as soon
as the vehicle leaves the dealer parking lot.

Introduced onto the Turkish market in the last quarter of 2002,
the Superb, otherwise known as the brand’s admiral ship, is
exemplary of the high level that the Skoda brand has achieved.
The Superb offers a combination of roomy interior and comfort.

The new Octavia, which represents the new face of Skoda
and has been received with much acclaim, achieved a
momentous success with its previous body frame, selling over
a million throughout the world. With its more dynamic and
attractive design produced using state - of - the - art technology,
its roomy interior, high quality components and various engine
options - including FSI petrol engines that combine high
performance and low fuel consumption - the new Octavia is
defined as a both more practical and more economical model.

Launched at the 2004 International Geneva Automobile Fair where
it met with an enthusiastic reception, the new Skoda Octavia
was introduced onto the market in Turkey in October of 2004.

These services are provided as part of the road service available to all Skoda customers 24 hours a day via the Skoda Authorized
Servicing Centers and Mobile Assistance Center. Skoda is also exceptional in that it is the only one of the VW Group brands to
race in the World Rally Championship.
For its thousands of customers traveling along different roads in various countries, Skoda is synonymous with quality, easy
handling and reliability, and with the investments that it has made, the brand has rightly assumed its place amongst the world’s
most preferred automobiles.
Skoda’s face-lifted Fabia 2005 models were put on the market in September of 2004. First introduced onto the market in the year
1999, the Fabia model firmly established and maintained its place in the market throughout the years of its production, due to
its internal capacity that is well above that of other cars in its class, as well as its comfort, durability and affordability. With over
1 million vehicles produced thus far, Fabia aims to elevate itself to an even higher level in the market with the changes it has made.
Three bodies are available within the Fabia model series—the Hatchback, Sedan and Combi. In addition, Fabia also offers an
array of equipment options called Classic, Ambiente and Elegance as well as different engine options to satisfy different tastes
and driving styles.

The changes made to the Fabia’s design, its new and improved features and the fine details of its internal equipment have been
designed to form a complementary harmony that is certain to please the customer in every way.
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2004 was the year of awards for the new Octavia. The new Skoda Octavia was selected “The Year’s Most Attractive Automobile”
in the middle class vehicle category, received the “2004 Golden Steering Wheel” award at a ceremony held in Berlin and was
selected automobile of the year in Serbia, Montenegro, Finland, Bulgaria and most recently, the Czech Republic. What’s more,
“What Car?” magazine also selected the Skoda Octavia Ambiente 1.6 FSI as the “Best Family Car” of 2005, while Germany’s
most respected touring club ADAC selected the new Octavia the most economical car in the middle class in terms of petrol and
fuel consumption. In addition, the British magazine “BBC’s Top Gear” conducted a survey with 52 thousand people, the highest
number of participants it has ever had in any of its surveys thus far and results of the people’s votes showed that the new Skoda
Octavia scored the most points in the middle segment automobile class.
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A company of Swedish origin with over 110 years of
experience, Scania is a giant of the global heavy
commercial vehicle industry. With manufacturing
facilities in Sweden, Latin America and other
parts of Europe, Scania exports 95 percent of the
manufactured trucks, tractors and buses to over
100 countries.
With 29,100 employees and an annual production
capacity of 50,000 vehicles, Scania’s objective is to
achieve the highest quality possible in terms of design,
equipment and assembly. Scania has manufactured
over 1,000,000 vehicles since its establishment.
The importance that Scania attaches to Research
and Development - hence the more than 1,000
technicians and engineers working for the companyand the investments made in this important phase
of production has resulted in a modular system and
parts as well as a production process that can be
used all around the world, which in turn is eliminating
differences in manufacturing of vehicles in Latin
America versus Europe.
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Scania: Units Sold (1994-2004)
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Under the name of Genoto ‹malat ve Sanayi A.fi. company,
the Do¤ufl Group began acting as the Turkish distributor of
Scania trucks and tractors in 1995, industrial and marine
engines in 1995 and buses with Irizar chassis in 1996.
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Distribution of Scania, a world leader in heavy commercial
vehicles, was taken over from Genoto ‹malat ve Sanayi A.fi.
by Do¤ufl A¤›r Vas›ta Servis ve Ticaret A.fi. upon its
establishment on 1st January 2000. Do¤ufl A¤›r Vas›ta merged
with Do¤ufl Otomotiv Servis ve Ticaret A.fi. in 2004.
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Do¤ufl Otomotiv provides customers with sales, service and spare parts services via its 3S authorized dealers located in Gebze,
Malatya, Erzurum, Antalya, Istanbul (European side), Istanbul (Asian side), Adana, Kayseri, Izmir, Konya, Gaziantep, Bursa, Trabzon
and Samsun. It also offers service and spare parts via its 2S authorized service centers at 10 locations throughout Turkey.
Do¤ufl Otomotiv provides aftersales services at its total of 24 authorized sales and service points and provides emergency assistance
throughout Turkey, 24 hours a day, 365 days a year, with its Scania Assistance service. This service is reinforced with widespread
spare parts services as well.
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The approximately 6,060 Scania trucks sold in Turkey can access any of the 24 authorized servicing centers active
throughout the country.
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Bernard Krone Holding is one of Germany’s most
successful firms with its companies that manufacture
commercial trailers and agricultural machinery. Krone
began manufacturing commercial trailers in 1971 in
Werlte. Although it’s only been little more than
30 years since then, the blue crown has become a
leading brand in Europe today.
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2004 Year-End Import Trailer Market
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In its modern production facilities that were opened in 1996,
Krone manufactures commercial trailers of high quality
unprecedented in Europe. The secret to Krone’s success is
the speed at which it constantly introduces new innovations
during serial production, thereby allowing it to produce high
quality trailers in great quantities and at competitive prices.
Approximately 400 employees at Wertle work to produce
15,000 units annually. Today their assembly line turns out
semi-trailers, convertible systems and trailers.
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Do¤ufl A¤›r Vas›ta Servis ve Ticaret A.fi. which was established
on 1 January 2000, took over Turkish distributorship for Krone
brand trailers in the year 2003. Do¤ufl A¤›r Vas›ta merged
with Do¤ufl Otomotiv Servis ve Ticaret A.fi. in 2004. A total
number of 356 Krone trailers were sold in Turkey in the years
2003 and 2004.
Krone trailer after sales services are carried out at the main
service center located in Gebze. Do¤ufl plans to appoint 10
authorized sales and service center for Krone trailers in the
year 2005.
Investments for an assembly line for Krone trailers began to
be made in Turkey in late 2004. Profilliner series trailers
specially standardized for Turkey with various features and
equipment designed to meet customer requests and demands
as well as the Megaliner series of trailers, known in the market
as mega trailers due to their increased capacity and up to 3
meter high interiors, will be assembled at the Krone assembly
facilities located in Gebze, which is expected to begin
operations at the end of March, 2005.
Krone dealerships also began to be granted in early 2005.
While previously the Gebze Center was the sole authorized
sales and service center, now two more dealers are appointed
in Trabzon and Izmir as well and the dealership network will
be further expanded throughout the year.
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Do¤ufl Oto Pazarlama ve
Ticaret A.fi.
Do¤ufl Oto Pazarlama ve Ticaret A.fi. carries out retail
sales and after-sales services for Volkswagen, Audi,
SEAT, Porsche and Skoda, which are all represented
in Turkey by the Do¤ufl Group.
At the end of 2003, Do¤ufl Oto was carrying out sales
and after-sales services for the Volkswagen, Audi,
SEAT and Porsche brands in a total of 6 regions
located in the provinces of Istanbul, Ankara, Izmir
and Bursa. By the end of 2004, Skoda was also
added to the range of brands sold and serviced by
Do¤ufl Oto and the company at that time began
providing services in a total of 7 regions within the
aforementioned provinces. While Do¤ufl Oto was
providing services via 20 outlets and 14 sales points
by the end of 2003, as of the end of 2004, it increased
its number of outlets to 27 and sales points to 19.

Do¤ufl Otomotiv

Annual Report>51

With its customer focused service approach and high quality standards, Do¤ufl Oto, which also competes with the other authorized
dealers of the brands that are part of Do¤ufl Otomotiv, sold 9,465 new vehicles in 2003, with sales increasing significantly in
2004 for a total of 17,668 units sold. This twofold increase in sales was in part due to the general rise in demand experienced
in the automotive market as a whole. The advantages made possible by downward inflation and the decrease in interest rates
as well as scrap discounts also played a large role in activating delayed demand in late 2003.
Do¤ufl Oto’s share of the total retail market remained the same in 2004 at 2.6%, as it garnered a 25% share of total retail sales
of all Do¤ufl Otomotiv Group brands combined.
Do¤ufl Oto, which provides sales services 7 days a week, gathered information about 4,975 new customers and sold 111 vehicles
at the 28 car shows that it organized in 2004. Do¤ufl Oto advertisements were published with 31 frequency in 13 different
newspapers and magazines also 28,927 mailings of various purposes were sent out to the customers. Do¤ufl Oto sent out
103,519 SMS messages and 23,432 e-mail messages in order to advertise such practices as the introduction of a night shift
and its winter tire campaign in its after-sales department, which were implemented in 2004 to differentiate Do¤ufl Oto from competitors.
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Logistics
Do¤ufl Otomotiv Logistics Services is the logistics
department of DOAS providing logistics services for
the Volkswagen, Audi, SEAT, Porsche, Scania and
Krone brands for which the Do¤ufl Group acts as the
main distributor in Turkey. Do¤ufl Otomotiv Logistics
Services imports, stocks and distributes to authorized
dealers throughout the country spare parts belonging
to the aforementioned brands and also delivers
imported vehicles of the same brands to authorized
dealers following completion of customs clearance
procedures.
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The Quality Process

The company’s warehousing facilities consist of a 65,000 square meter open bonded area, a 45,000 square meter partially
indoor vehicle stocking area and a completely enclosed area of 13,500 square meters used for the storage of original spare parts.
Logistics Services uses contemporary computer technology and inventory management systems so that it can meet customer
expectations in a timely and efficient manner. Competent employees at the Logistics Center have been trained so that they
possess the capacity to distribute 40,000 different spare parts according to demand.

Do¤ufl Otomotiv Logistics Services revved up its quality activities under the name Genpar upon its restructuring in 1998. It was
in this context that the company first of all began taking the necessary steps towards securing ISO 9002 Quality Management
System certification, which it went on to receive from the institution “TÜV Süddeutschland” in September of 1999. The company
then proceeded on to the next stage of the quality process by initiating work analysis and Business Process Reengineering (BPR)
efforts. The latter continue, with the addition of self-evaluation activities that were initiated when the company joined the National
Quality Movement (UKH) in 2000. Employee Satisfaction Surveys and Customer Satisfaction Surveys began to be carried out
as part of quality activities in order to measure employee and customer satisfaction and are repeated annually. In order to improve
quality processes and accelerate the dissemination of such improvement by focusing upon quality related activities,
Do¤ufl Otomotiv Logistics Services applied for the Turkish Industrialists and Business Men’s Association (TÜS‹AD) – Turkish
Society for Quality’s Small and Middle Sized Businesses National Quality Award in 2001 and 2002 and won the award in 2002.

The synergy achieved via effective pricing and price positioning and the high rate (60 %) of shared part usage among our brands
comprises Do¤ufl Otomotiv Logistics Services revenue model. According to this model, stocking costs are kept low by avoiding
repetitive stocking of spare parts, which is made possible due to many of the same parts being used by two or more of our
brands and greater efficiency ensures transport optimization during logistics activities. Therefore, this model ultimately ensures
that work and activities are performed in the most efficient manner possible.
Thanks to the barcoded operating system that Do¤ufl Logistics began using in its vehicle logistics activities as of the beginning
of 2002-an operating system which most of its competitors lack-all vehicle functions undergo inspection, monitoring and reporting
in an electronic environment. This system allows for vehicle distribution activities to be carried out quickly, with minimum damage
and cost also meets the expectations of brand and authorized dealers.

History
Do¤ufl Otomotiv Logistics Services was established as Genpar in 1992 for the purpose of providing logistics services for the
Opel brand. Upon expiration of its contract, it was restructured with the same core group of staff and in 1998 began carrying
out its activities in its first facility in Gebze in order to unite under a single roof the spare parts, vehicle distribution and training
activities of the three distributors belonging to the Do¤ufl Group. In 1999 it completed its investments and moved into its new
facilities. D.O.L.H provides its services to VW Group brands, as well as to Scania & Krone. Since the large part of VW Group
Brands spare parts are common parts, Do¤ufl Otomotiv Logistics Services were established under a single roof for the purpose
of benefiting from the existing synergy and lowering costs while simultaneously increasing service quality.

Main Activities of Do¤ufl Otomotiv Logistics Services

Manufacturing Firms
(VW, Audi, SEAT, Porsche)

Distributors

Main Suppliers
Spare Parts Center

Logistical Services

Vehicle Distribution

Dealers

End Customers

Spare Parts
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VW Do¤ufl Tüketici Finansman› A.fi.
(vdf)
VW Do¤ufl Tüketici Finansman› A.fi. is a consumer
financing company established on December 30
1999 as a partnership between Volkswagen Financial
Services AG (51%) and the Do¤ufl Group (49%).
vdf Holding A.fi. was founded in late 2002 in
conjunction with the diversification of the company’s
fields of activity. There are two companies under the
management of vdf Holding A.fi.
The first of these companies is Volkswagen Do¤ufl
Tüketici Finansman› A.fi. and the other is vdf Otomotiv
Servis ve Ticaret A.fi. vdf Otomotiv Servis ve Ticaret
A.fi. includes both DOD, which, with its working assets
and employees, is the symbol of trust in second hand
vehicle commerce and Europcar Fleet Services, which
provides fleet rental and all kinds of consultancy
services for the formation and most efficient usage
of vehicle parks by conducting all kinds of operations
relating to firms vehicle fleets.
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The distribution of loans granted according to brand and
the retail sales figures for those brands as well as other loan
details for the year 2004 versus the year 2003 are as follows:

2004

2003

Do¤ufl Group Brands

2004 was a record-breaking year for the Turkish
automotive market, in terms of production as well as import
and domestic sales. Production volume rose by 54% over
the previous year to 823,000 units while import increased
by 44% to 519,000 units. Retail sales of passenger and light
commercial vehicles exhibited a 92% increase over figures
for 2003 to reach 698,000 units. Tax reductions applied to
scrapped vehicles, decreased interest rates and the effect
of delayed demand from the previous year resulted in the
greater part of annual sales being realized within the first
six months of the year. Nonetheless, with import vehicles
comprising 58% of sales, the government, taking into account
current account deficits, began taking some precautions in
this market. As a result, the pecuniary advantage derived
from scrap metal discounts was decreased by 50% as of
May and private consumption tax rates were increased in
November. Although the fast rate of sales was slowed down
by these adjustments, this did not keep the market from
closing the year with record-breaking sales.
Parallel to the increase in sales in 2004 was an obvious
increase in the auto loan market. The total amount of loans
used within the year exhibited a 307% increase over figures
for the previous year, reaching 5,530 million Euros. This can
be described as a direct result of the atmosphere of increased
trust in the market with respect to the future of the economy,
increased domestic sales, and interest rates that were the
lowest they’ve been in the last 35 years. Despite a temporary
increase in interest rates between May and July, interest
rates, which were at the 2.25% level at the end of 2003,
dropped to the 2.10% level at the end of 2004. In addition
to the precautions that the government took to shrink domestic
demand, the Resource Utilization Support Fund rate for
individual loans was increased again during this year from
10% to 15%.
For vdf, however, 2004 was yet another year of success and
profitability. The number of loans granted increased by
74% over figures for the previous year to reach 37,711,
with the total amount of loans granted within the year adding
up to 422 million Euros. In addition, as of the closing of 2004,
the number of credits in the portfolio had increased by
111% over the previous year to reach 47,976 units
(393 million Euros). While the vitality of the domestic
market was a significant factor, the various products and
services that vdf offered to its customers and distributors
also played important roles in this success. The main factor
behind the drop in the penetration rate (percentage of sales
realized by authorized dealers using vdf loans) from
26% to 21% was that vdf preferred to keep profitability its number
one priority rather than try to get a larger share of the market with
low interest rates.

Retail Sales

82.195

46.148

Number of Loans

26.251

15.678

Penetration

32%

34%

Non-Group Brands
Retail Sales

95.469

35.638

Number of Loans

11.460

5.696

Penetration

12%

16%

Retail Sales

177.664

81.786

Number of Loans

37.711

21.695

Penetration

21%

27%

Total Credit Amount (in thousands TRY)

746.779

446.000

Average Credit Amount (in thousands TRY)

20

20

Average Maturity

27

24

Total

With the synthesis of the international knowledge possessed
by Volkswagen Financial Services A.G., which is active in 35
countries and the Do¤ufl Group’s experience in the automotive
and finance sectors, vdf offers consumers a variety of financial
options and provides service of world standard quality.
Customers are able to become owners of Audi, Citroën,
Hyundai, Kia, MG, Mitsubishi, Porsche, Rover, Scania, SEAT,
Skoda, Volkswagen, and DOD’s second hand automobiles in
accordance with their own budgets and payment conditions
that are most feasible for them, from any one of 300 points
located throughout Turkey.
vdf, which occupies an important place in the field of automotive
product financing, has consistently increased its market share
since the day of its establishment and has successfully
managed to position itself at the forefront of the sector,
according to sector publications. With vdf, customers can
enjoy the ease of procuring Vehicles, Servicing and Automobile
Insurance from one single location, that is from the authorized
dealer. All loan procedures are carried out in the name of the
customer by the vdf authorized representative at the authorized
dealership; loan applications are instantly relayed to vdf over
the internet for swift results.

When speaking of vdf’s market share, it is necessary to
consider the data of two different markets; first of all one
must consider vdf’s share of the market inclusive of all
financial institutions versus its share of the market consisting
of consumer financing companies only. Using this approach
reveals the following figures for the market comprised of
Consumer Financing Companies only:

Number of
Units
Amount
(in millions
TRY)

Market

2004

2003

66.575

32.178

vdf

37.711

21.695

vdf Market Share

57%

67%

Market

1.371

714

vdf

747

446

vdf Market Share

54%

62%

Figures for the market consisting of Banks and Private
Financial Institutions, excluding Consumer Financing
Companies, are as follows:

Amount
(in millions
TRY)

Market

2004*

2003*

5.418

2.310

vdf

564

374

vdf Market Share

10.4%

16.2%

Based upon individual loans only, corporate loans not included.

vdf was among the main sponsors of SEAT Cup Turkey, the
first of which took place this year. Consisting of a total of 8
races held in Izmit, Izmir and Madrid, SEAT Cup Turkey
managed to reach a record number of spectators. In addition,
vdf also had its own stand at the Auto Show and made its
presence further known via separate stands within each of
the stands of the brands it works with. During the same year
vdf also added to its portfolio Harley-Davidson, the world’s
most prestigious motorcycle brand, thereby making it a
consumer financing company that provides auto loans not
only for passenger, light commercial and heavy duty
commercial vehicles, but for motorcycles as well.
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DOD
The DOD brand has established within the second
hand auto trade a system of reliability with trust as
its basis. Located on a 6,000 square meter area in
Küçükbakkalköy, the DOD Operations Center offers
second hand auto purchasing, sales and exchange,
as well as financial services via vdf. DOD has
established a network all over the country through a
franchising system, whereby it has also created and
spread throughout Turkey a concept of second hand
auto trade as a legitimate corporate business activity.
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Europcar Fleet Services

In order to be sold at DOD, a vehicle must first undergo
thorough quality control. DOD’s specialized personnel give
all potential second hand sales vehicles a comprehensive
check-up, from the engine to the electronic equipment.
Vehicles that have passed the “101 Check-Up Points” and
which are not over 5 years old and have accumulated less
than 100,000 km are turned over to their new owners with
a “6 month unlimited km” guarantee and “6 month” DOD
Road Assistance service, after completion of all bureaucratic
procedures, thereby eliminating any potential legal risks.

The first international company in the sector, Europcar Fleet Services Turkey combines Volkswagen Financial Services AG’s
international experience in automotive financing with the Do¤ufl Group’s experience in the automotive and finance sectors.
Europcar Fleet Services has a fleet management portfolio of 150,000 vehicles around the world and by sharing the international
experience in the field of fleet rentals and customer focused service approach of Europcar Fleet Services with its own institutional
customers in Turkey, Europcar Fleet Services Turkey aims to be the number one fleet rental company in terms of innovation and
service quality.
Europcar Fleet Services Turkey meets long-term fleet needs of companies regardless of brand and provides services such as
periodic servicing, maintenance and repair, 7 day & 24 hour non-stop road assistance, quick and effective damage management,
equivalent vehicle replacement and tire changing, all from a single location.

Bringing a fresh new approach to the world of second hand
autos, DOD closely monitors used vehicle prices so that it
can come up with a sales value pleasing to all parties involved
in vehicle purchasing and sales.

Europcar Fleet Services Turkey also performs taxation and legal procedures; by offering quick and efficient solutions for procedures
that require time and follow-up, such as auto insurance, traffic insurance, tax stamps, exhaust examination and physical
examination, Europcar Fleet Services Turkey also benefits the customer company in terms of human resources and timemanagement.

The table below shows sales and other relevant information
for the years 2003 and 2004.

Europcar Fleet Services Turkey began its operational fleet rental activities in 2003 as the vdf Otomotiv Servis ve Ticaret A.fi.
brand, belonging to the vdf Holding which was established under the partnership of Volkswagen Financial Services (51%) and
the Do¤ufl Group (%49). With a successful two years in the fleet rental sector behind it, the brand continues to provide services
in the field of vehicle fleet rental.

In addition to retail sales for the year 2004, an additional
179 vehicles were sold at 5 auctions held at the DOD Center,
where fleets were purchased from firms such as Tansafl,
Roche, Westdeutsche Landesbank, ABN Amro, Abdi ‹brahim,
etc., in cash transactions as well.
2003
DOD Center

721

It is estimated that the total fleet rental market consists of 40,000 vehicles. Europcar Fleet Services managed a 1,000 vehicle
portfolio in 2003, a figure which it successfully increased to 3,000 vehicles as of the end of 2004, thereby placing 3rd in the
market with a share of 8% at the end of its second year.
2004

25%

1.127

Change
37%

56%

Franchises

2.202

75%

1.882

63%

-15%

Total Sales

2.923

100%

3.009

100%

3%

2nd Hand Market

170.250

338.250

99%

Number of Authorized Dealers

53

53

-

Number of dod.com.tr members

215.455

251.348

17%

* It is estimated that the 2nd hand market is approximately 75% of the new vehicle market.

The first and only international brand in the market, Europcar Fleet Services has been among active rental companies in the
market for over 10 years and with the new contracts that it realized in 2004, garnered an annual market share of 12%. In addition
to Long-term Fleet Rental services, the company has also set itself apart in the market by offering its customers products that
facilitate renovation of existing fleets, such as Sale & Rent Back and Sale & Rent New.
The number of companies in the market providing fleet rental
services in the professional sense is believed to be 10-15.
The main activities of these firms can be classified as daily
vehicle rentals, dealers and distribution and touristic activities.
Europcar Fleet Services is the only brand in the market which
is active, in cooperation with its partners, in the fields of
automotive and finance and which belongs to an international
financial company and possesses an international fleet
management network.
2004 EFSC Vehicle Fleet Management Portfolio Distribution
Skoda 2%
Opel 3%
Toyota 4%
Fiat 4%
SEAT 4%
Ford 5%

Mercedes 1%
Peugeot 1%
Other 2%
VW 45%

Audi 7%

Renault 18%

VW Commercial Vehicles 18%
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DO⁄Ufi MOTORSPORTS
Do¤ufl Motor Sporlar› Organizasyon Pazarlama Servis
ve Ticaret A.fi. was established in 2003 for the purpose
of bringing Do¤ufl Group brands’ customers together
on the mutual platform created by sporting activities.
The aims of Do¤ufl Motorsports is to integrate the
target group by creating communication platforms
leading directly to the customer, to make it possible
for the customers to feel the brands with all of their
senses, to include the customer within a lifestyle circle
and to provide entertainment for the customer using
a variety of means.
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