A million thanks to all our stakeholders
sharing our success...
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Corporate Profile
Being a member of Doğuş Group, operating in a wide
range of sectors, including financial services, automotive, construction, media, tourism, real estate and energy,
Doğuş Otomotiv is the leading distributor of the wholesale imported automotive market in Turkey. The company represents 14 international brands, each of which
is the leader of the following sectors:
• Passenger cars
• Light commercial vehicles
• Heavy commercial vehicles
• Industrial and marine engines
• Cooling systems
Doğuş Otomotiv provides its individual and corporate
customers with a rich portfolio of more than 80 models
of Volkswagen Passenger Cars, Audi, SEAT, Skoda,
Bentley, Bugatti, Lamborghini, Porsche, Volkswagen

on mutual trust, the company has put D-Auto Suisse
SA, a Porsche Dealer and Service Station, into operation in Lausanne, Switzerland. The Station has been significantly successful in recent years. With its more then
2.000 employees, Doğuş Otomotiv is one of the key players of automotive sector in Turkey. Grace to its dynamic services concept, focusing on customer satisfaction, uncompromisingly preserved since the first day of
its inception, Doğuş Otomotiv is among the top ranking
brands among Turkey’s most appreciated and trusted
brands according to the surveys on corporate credibility.
The Company has a market share of 15,4% in the automotive industry, and the leading distributor of the wholesale imported market.

Commercial Vehicles, Scania, Krone and Meiller. Apart
from these, the Company competes in the industrial and
marine engines market by representing Scania Engines
and in the cooling systems market representing Thermo
King.

and are traded under the ticker symbol “DOAS.IS”
in Istanbul Stock Exchange 100 (ISE-100) index. The
company is supporting its activities aiming continuous
development and growth in commercial affairs with its
projects focusing on sustainability.

Embracing the concept of unconditional customer satisfaction as its number one priority, Doğuş Otomotiv has
one of the widest Authorized Dealer and Service networks of Turkey. Its more than 500 contact points, which
are spread around Turkey, help Doğuş Otomotiv render
widespread and continuous services to its customers in
sales, after sales and spare parts areas.

Beside being proccessed in Corporate Governance
Index, the company also got the award of “Corporate
which increases its marks the most” as a result of the
assesment done by Corporate Governance Association
of Turkey, between 44 companies which appears in
Corporate Governance Index in 2012.

Apart from its import and distributorship activities, the
company enlarges its portfolio of services in line with its
philosophy of being present in evey stage of the automotive value chain.
In addition its activities in automotive financing, spare
parts and accessories, logistics and customer services,
used car dealership, fleet management, fast service,
vehicle inspection and insurance, Doğuş Otomotiv has
largely invested in production as well. With the “Meiller
Doğuş Damper” factory recently established in Sakarya
and trailer factory constructed in Tire, İzmir, as a jointventure with Krone, Doğuş Otomotiv has made significant
investments in manufactoring area as well.
Doğuş Otomotiv is also involved in investments to convey its successful operations to overseas. As a result of
the close corperation developed with VW Gorup based
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Doğuş Otomotiv shares were offered to public in 2004

As one of the most important steps taken in this
direction, in 2010 the Company signed the “UN Global
Compact”, and secured its environment and societyrelated responsibilities along with its liabilities towards
its employees on an international level.
Moreover, having prepared the first Corporate Social
responsibility report of the Turkish automotive sector,
Doğuş Otomotiv reinforced the leeding role it plays by
publishing a Type B report in 2012.
Doğuş Otomotiv, as preparing its business plan with the
“innovative service beyond expectations” vision, is constructing its corporate strategy on the aim of “existing in
all areas of outomotive value chain.” Doğuş Otomotiv, is
the company which has the widest brand and service
network in Turkey in its own sector.

Our vision:
To provide innovative service beyond expectations.
Our mission:
Doğuş Otomotiv is an automotive company which;
operates on the principle of customer focus, knows its
sector very well, is aware of its stakeholders’ existing
expectations and also recognizes new ones that it seeks to satisfy at the highest level possible, possesses a
creative workforce and makes good use of technology
to that end, is trustworthy, seeks to deliver productive
and profitable service in every stage of the automotive
value chain.
Our strategy:
BE SIZEABLE - BE CLOSE - BE INNOVATIVE
By saying BE SIZABLE;
Doğuş Otomotiv pursues growth through systematic,
productive and profitable activities in the Turkish and
international markets in which it provides service and
it builds up its own human resources in keeping with
such growth.
BE CLOSE;
Doğuş Otomotiv strives to understand the expectations
of its customers and all its other stakeholders and to
out perform in meeting those expectations in the fastest and most effective way possible.
Doğuş Otomotive determined, to set up prepotent
systems to make provision which would provide Doğuş
Otomotiv to reach the operational perfection in productivity and profitability, as a strategy. Thus it could follow the financial and operational situation closely and
analyse them.

BE INNOVATIVE
Recognizing that the only way to distinguish itself is by
being original, Doğuş Otomotive continuously seeks
out competitive advantages through innovations that
take an all-embracing approach to product development, customer service and businness concepts and
it takes measures to conduct its activities simply, more
quickly, and more cost-effectively by means of process
enhancement and efficient teamwork.
Our Human Resources Approach
As a company operating in the service sector, Doğuş
Otomotiv takes strength from its human resource.
Doğuş Otomotiv’s human resources vision is to be the
most preferred company that helps its employees feel
valuable, creates a common culture and has the most
innovative and sustainable HR practices.
In this frame, our human resources policy involves to
atract employees, who; embrace the Doğuş Group
values (we solve, execute and develop with integrity),
have the competencies required by the company dynamism, know the importance of the customer, are eager
to learn and develop, focus on efficiency and productivity, feature a system-driven approach, are able to maintain a long-term high performance and, contributing
to their personal and professional development.
With the investments made in Human Resources area,
in line with this vision and policy, our goals are: attracting best employees; steering all teammates to the best
targets; sustaining a high corporate performance; and
carrying the organization to the future by developing
the talents in hand.

Financial Indicators
CMB (mn TRY)
Sales (Retail Unit)
DOAS Market Share
Used Car Sales (DOD)
Net Sales (mn TRY)
Operating Expenses (mn TRY)
EBIT (mn TRY)
EBIT %
Gross Profit (mn TRY)
Gross Profit Margin (%)
Net Profit (mn TRY)
Net Margin (%)

2009

2010

2011

2012

50.979

88.850

112.399

125.563

%8,9

%11,2

%12,6

%15,4

10.746

12.550

15.659

16.937

2.129

3.428

4.808

5.132

(224)

(283)

(357)

(395)

78

202

240

318

%3,7

%5,9

%5,0

%6,2

302

485

597

713

%14,2

%14,1

%12,4

%13,9

31

150

142

260

%1,5

%4,4

%3,0

%5,1

Doğuş Otomotiv’s shares are traded on the Istanbul Stock Axchange (ISE) under the ticker “DOAS.IS”.
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MILESTONES FROM
DOĞUŞ OTOMOTiV’S HISTORY

With a total car park
of over 1,000,000

%0.5
Market
Share

Scania
distributorship
agreement

Porsche
distributorship
agreement

Volkswagen
and Audi
distributorship
agreement
Scania
Industrial and
Marine Engines
distributorship
contract signed
Distributorship
contract with
Volkswagen AG

1994
6

1995

%5.8
Market
Share

SEAT
distributorship
agreement and
partnership with
Yüce Auto

Skoda
distributorship
agreement and
partnership with
Yüce Auto

Used car
operations
established

Customs duties on
vehicles imported
from the EU
abolished

1996

1997

Krone
distributorship
agreement

1999

Assembling
Operations
Joint venture
on consumer
financing with
Volkswagen
Financial
Services AG

2000

Merger of
automotive
companies under
Doğuş Otomotiv

2003

%11.4
Market
Share

Doğuş Otomotiv
acquired 100%
of SEAT

Lamborghini
letter of intent

Bentley
letter of intent

Volkswagen
Marine Engines
agreement

Second
dividend paid

Thermo King
distributorship
agreement

TÜVTURK
established by the
cooperation of
AKFEN and
TÜV SÜD

Porsche dealership
contract in
Lausanne

Lamborghini
distributorship
agreement

Opening of
OtoMotion

Oto-Fix
Exspres Service
established

Krone Doğuş
Trailer Plant
groundbreaking
ceremony
Meiller
distributorship
and coproduction
agreement

Krone - Doğuş
coproduction
agreement

Bugatti
letter of intent

Groundbreaking
ceremony of Porsche
deailership in
Lausanne

Opening
Meiller Doğuş
Tipper Plant

Doğuş Otomotiv
15th anniversary

Thermo King
letter of intent

LeasePlan
partnership for
fleet services

Production
agreement
with Krone

All brands located
under the same
roof at Şekerpınar

Establishing
Porsche Lausanne
D-Auto Suisse SA

Initial Public
Offering of
Doğuş Otomotiv

Opening of
Porsche Lausanne

2009

2008

Global Compact
Agreement

Publishing
Sustainability
Report

2010

2007
Doğuş Otomotiv
corporate social
responsibility
project

2006
First dividend paid

2005

%15.4
Market
Share

The title of the Company
With the Highest Increase
in Corporate Governance
Rating (8.63 Point)

2004

%12.6
Market
Share

Corporate
Governance Rating
(7.80 Point)

2011
2012
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DOĞUŞ OTOMOTiV BOARD OF DIRECTORS
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Aclan ACAR
Chairman

E. Ali BILALOĞLU
Member of the Board of Directors

Hayrullah Murat AKA
Member of the Board of Directors

Ferruh EKER
Independent Member of the
Board of Directors
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Osman Cem YURTBAY
Member of the Board of Directors

Ekrem Nevzat ÖZTANGUT
Member of the Board of Directors

Dr. Recep Yılmaz ARGÜDEN
Independent Member of the
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7

5

4

1

2

5
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Anıl GÜRSOY
Executive Board Member

İlhami EKSİN
Executive Board Member

Tolga SENYÜCEL
Executive Board Member
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6

9

1

6

2
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E. Ali BİLALOĞLU
Chief Executive Officer

Dr. Berk ÇAĞDAȘ
Executive Board Member

Kerem GÜVEN
Executive Board Member
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Giovanni Gino BOTTARO
Executive Board Member

Mustafa KARABAYIR
Executive Board Member

Vedat UYGUN
Executive Board Member
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Chairman’s
Message
The continuing volatility in the world economy since 2008
persisted its course in 2012 as well, sometimes creating
new hopes and at other times replacing optimism with
pessimism. 2012 was left behind as a year that clearly
demonstrated the power shift from the West to the
East at a global scale. Even if the Euro zone appears
to have recovered from the first shock of economic
turbulance, the problems continued due to the delays in
the decision-making processes and the inability to take
structural measures. International credit rating agencies
downgraded the credit ratings of many European Union
(EU) countries, justifying their decisions on the grounds of
uncertainty related to financial reforms in Europe and the
increasing debt burden, along with the pressure on the
volatile markets. On the other hand, the United States,
whose credit rating was downgraded for the first time
in the previous year, managed to pull itself together by
using the advantage of central decision-making. Despite
this, the debates on fiscal cliff that marked the final days
of the year have created concern throughout the world.
China, which was the fastest developing economy of the
world, was the global economy’s engine in 2012. While a
deceleration has been detected for other BRIC members,
the expectations that these countries will strengthen
their positions as rising powers of the world economy
still persist. On the other hand, CIVETS, which refers to
Colombia, Indonesia, Vietnam, Egypt, Turkey, and South
Korea with their successful economic performances
during the course of the recent years, are being
discussed in an ever increasing way among economy
circles.
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The trends that emerged in the automotive sector, which
has seen sharp changes in the global power balances,
were also effective in 2012. While car sales declined in
Western countries, most of approximately 88.5 million
cars manufactured around the world were purchased
in the emerging markets. European automotive industry
faced an especially serious contraction. Meanwhile,
despite the recovering economy, big automotive firms
in the United States could not manage to get out of
their financial problems completely. On the other hand,
China, India, Mexico, Brazil, Latin America, Turkey,
and Russia continue their growth in the automotive
sector. Therefore, it would be right to say that declining
automotive sales were compensated by rising sales in the
emerging markets. This situation led the firms previously
manufacturing cars in the United States and Europe to
establish their plants in India, China, and Latin American
countries, thereby facilitating the power shift.
I can note that the automotive market in Turkey
differs from many countries due to several factors and
conditions affecting it. First of all, Turkey has a sizeable
production capacity of motor vehicles. An important
portion of the motor vehicles production is being
exported to Europe. During recent years, export market
has expanded thanks to the vision and support of the
Turkish government. The automotive sector retained its
leadership position among its export items in 2012.
The automotive sector has continued to be one of
the key players of Turkey’s economy during the past
year with its stimulating effects on subsidiary industry,
after-sales services and on other sectors in addition to
production. Thus, the automotive sector has made critical
contributions to both employment and the growth rate of
the country.

A total of 777,761 vehicles were sold in Turkey in 2012.
With these numbers, the sector has seen a contraction of
10.03% in comparison to the figures in 2011, which had
been a very successful year for the sector. Meanwhile,
under these circumstances Doğuş Otomotiv sold 124,707
vehicles and achieved a 12% growth on the previous
year, thereby reaching its annual target. In this year of
contraction for the sector, Doğuş Otomotiv increased
its market share for almost all its brands and achieved
growth under hard times both on the basis of turnovers
and numbers in 2012. Our company proved once
again that it is Turkey’s leading company in its area of
specialization with this remarkable success.

This outstanding success is a clear result of great
teamwork. We have been working on settling ourselves
within the sector for 10 years and this hard work has
enabled us to establish a productive organization
where we operate in every segment of automotive value
chain. We have especially gained profound ground
in our institutionalization efforts after going public in
2004. We put our costs under control thanks to our
lean management system and developed necessary
procedures that will meet the needs and expectations of
our customers in a more satisfactory way. We invested
heavily in several areas, ranging from education to
changes in the process and design. We focused on
customer satisfaction, attaching great importance to
improve our authorized dealer network and after-sales
services, one of the most critical aspects of our business.

standards that will serve as a model for the sector and
translate into stimulating and pioneer applications. As
a company, we are aware of this responsibility and we
aim to accelerate our efforts to improve the sector in
the upcoming period. One of our primary targets is to
improve our capabilities in creativity and innovation, two
areas we believe are of crucial importance for our sector.

While focusing on commercial success, we never forget
our corporate social responsibilities. We aimed to be a
company that values human resources, its customers,
and society, and undertakes business in compliance
with ethical principles under all conditions. We have
been leading the way in our sector in this direction. We
signed the United Nations Global Compact, leading our
sector in this sphere. We also completed the first ethical
code application in the automotive sector in 2012 and
this application will be put into practice in 2013. We
continued to work on the activities of our Traffic is Life
platform, where we aimed to develop a positive cultural
change in society concerning traffic safety. We continued
our efforts to raise consciousness regarding traffic safety
through sustainable methods and education seminars
and projects targeting the children, youth, and adults.
We were awarded with several national and international
prizes as a direct and pleasant outcome of our qualityfocused work. Finally, we were chosen the world’s
best distributor in Volkswagen’s worldwide inquiry.
We were proud to receive this precious award in 2012.
However, the courtesy of our customers has always
been the most precious of all awards for us. We once
again reaped the benefits of being a company that has
internalized customer satisfaction as a philosophy, and
adopted open, transparent, accountable, and corporate
governance principles by growing in a shrinking market in
2012. The fact that we surpassed the one million vehicle
limit has also been another accomplishment that made
us proud of our company. All of us shared the joy of this
historic number crowning our efforts since 1994.

As Doğuş Otomotiv, we have the privilege to work with
the Volkswagen Group, one of the world’s biggest
and leading automotive company. Volkswagen’s
technologies, its support in the realms of after-sales
services and merchandizing have a decisive role
behind the success we attained in the Turkish market.
Volkswagen’s environment-friendly technologies
developed by its massive Research & Development
investments have supported us greatly. Working with
the world’s best in these areas gives us both joy and
strength.

Undoubtedly, Doğuş Otomotiv’s personnel will play the
most important role in our future plans as they did in the
past. Our employees, who always feel the desire to offer
creative services beyond the needs and expectations of
our customers, are behind all the accomplishments we
have secured so far. Doğuş Otomotiv’s current success is
actually the outcome of human resources. I would like to
take this opportunity to thank all my colleagues.

Finally, I would like to bring to your attention to the role
of our shareholders who have always been behind us
with their material and moral support. Our shareholders
cleared the way for our company by encouraging us
to take steps behind landmark decisions. The fact that
we were rewarded as the “The Institution Raising Its
Corporate Governance Note The Most” among the 44
companies found within the Istanbul Stock Exchange
Corporate Governance Index by the Corporate
Governance Association of Turkey, is definitely a result
of this valuable support. I am grateful first and foremost
to the Doğuş Group, and then to all our other investors
and shareholders for their trust in us and the support they
offered to our company.
Yours faithfully,
Aclan Acar

Leadership entails both difficulty and responsibility.
One of the prerequisites of leadership is to develop the
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Chief Executive
Ofﬁcer’s Message
Dear Stakeholders,
Doğuş Otomotiv, which has been providing added
value to the automotive sector since its foundation in
1994, completed 2012 with various accomplishments
in several areas. Achieving a growth rate greater than
the sector’s average, Doğuş Otomotiv furthered its
success rate consistently in 2012. Doğuş Otomotiv has
been successfully conducting its activities in all stages
of the automotive value chain and has been constantly
raising the bar in these areas. As such, Doğuş
Otomotiv has been moving towards its objectives with
unfaltering steps with its experience of 18 years in the
sector. While 2011 was marked as the record year
of the automotive sector, Turkish automotive market
experienced contraction parallel to our expectations
in 2011. Turkey’s passenger car and light commercial
vehicle market contracted 10.03% with the sale of
777,761 vehicles. Meanwhile our company, which
is capable of defining its objectives accurately and
directing these objectives towards operation processes
strategically, increased its sales by 12% on the previous
year, reaching a total of 124,707 units sold. Today, our
company is a role model for other companies, thanks to
its successful activities in the automotive sector.
Doğuş Otomotiv’s accomplishments in 2012 were
not only confined to sale records. At the same
time, the international successes of the brands we
distribute have been another source of pride for our
company. In other words, 2012 has been a year of
achievements both for Doğuş Otomotiv and for the
brands it distributes. Our company sowed the seeds
of the accomplishments in 2012 by working shoulder
to shoulder with its employees. We as Doğuş Otomotiv
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crowned our accomplishments with the 14 brands
working under our structure by receiving several
national and international awards. We were awarded
“the Best Distributor of the Year” for a Volkswagen
vehicle, following Volkswagen AG’s international review
regarding sales and after-sales services. We ranked first
and second in 2011 and 2012 in Audi AG’s worldwide
“Twin Cup World Final” among authorized services
on after-sales services. Also, the champion of “Prizes
of Best Service Employee” was chosen from Turkey
SEAT’s authorized service last year. It has been another
source of joy and pride for us to reap the benefits of
our meticulous work throughout the year. I have firm
belief that as Doğuş Otomotiv we will continue with our
success in the following years and reach new top ranks
with our high performance.
It is vital that we should make our successes permanent
in order to keep up with this positive framework in the
upcoming periods. Taking our efforts much further and
handing them down to the next generations are among
the key components of Doğuş Otomotiv’s success
journey. Meanwhile, the method to reach sustainable
success for our company is through investing
constantly in our company, employees, and our
customers. The sole condition of progress for Doğuş
Otomotiv is to keep improving and keep investing
with a focus on the future. Our investment in human
resources may be the most valuable of all investments
and our employees are among the key players behind
the company’s success so far. Selling our one-millionth
car in 2012 gave us great pride. This outstanding figure
and success is primarily the work of our colleagues,
who trust our company and work with sacrifice and
commitment, seeking to improve their performance

every day. This remarkable success is also the work of
our managers and shareholders supporting every single
step of the company, and our dear teammates working
in all our authorized dealers and services all across
the country. Our employees and our authorized dealer
group are the architects of the achievements we have
reached today as Doğuş Otomotiv.
As a consequence of this viewpoint, we have made very
valuable investments in the areas of the infrastructure
of our company, along with the satisfaction of our
employees and customers. We blend our quality- and
productivity-focused efforts with the excellence of the
services we offer our customers, thereby pioneering
our sector in these areas. We have been restructuring
our business processes in line with our vision focused
on customer satisfaction, and we have been paving
the way for the progress of our operations. We act as
a role model to our sector with the leadership position
we have obtained in the realm of quality. We have the
ability to define the opportunities easily with the help of
this advantage. This feature opens the door to success
for us in the long term.

We will continue to put into force our business plans
focused on sustainable growth and shape our activities
with the target of fostering the gains of our shareholders
in the upcoming period. I would like to extend my
thanks first and foremost to our employees and all our
shareholders who always move us forward with their
support and existence.

Sincerely,
E. Ali Bilaloğlu

As Doğuş Otomotiv, we firmly believe that “we need to
have satisfied our employees in order to have satisfied
customers.” We esteem our human resources as our
most precious capital and we are determined to turn
our customers into our fans with the perfectionism in
our activities. We believe that we will develop further
in the coming years with our customers who carry the
torch with us. We engage in activities aiming to boost
the feeling of “trust” with meticulous and high-quality
service in the production, presentation, sales, and aftersales of our brands.
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Dr. Berk Çağdaş
Chief Financial Officer
Having outperformed the previous year, Doğuş
Otomotiv has fortified its sustainable success in terms
of both automotive market sales and operational and
financial management.

from mutual confidence, the financial source diversity
of the Company has been improved at lowest costs
and substantial cost saving has been achieved in
terms of financial expenses.

The financing of the growing operations of our
Company has been realized at optimum costs
under the prevailing market conditions and taking
the financial risk management factors into account.
Similarly, the cash flow has been managed with
utmost prudence and discipline bearing in mind the
needs of our suppliers, i.e. the vehicle manufacturers
and our authorized dealer network. Moreover, we
completed the process of integrating almost all our
Authorized Dealers to the system jointly designed with
our subsidiary VDF Factoring and attained a more
efficient cash flow management infrastructure. In the
meantime, the market risks, operational and legal risks
and interest risks have been monitored and efficiently
managed by an integrated system on a daily basis.
Hence, we accomplished our target of building and
sustaining a financial structure that generates the
healthiest and least risky revenue at the lowest cost
possible for our stakeholders.

All questions or information requests of shareholders,
-received directly or via intermediary institutions-,
have been thoroughly answered and all necessary
information and documents have been delivered
throughout the year. Moreover, with the aim of
providing information to the corporate investors
abroad, investor visits were organized in cities with
higher population of investors, such as London,
Frankfurt, New York, Prague and Stockholm. In these
meetings corporate shareholders residing in these
cities were given information about the Company. In
2012, a total of 192 investors were visited.

Highly accurate financial reports that comply with
the regulations and generally accepted standards
and principles and Company procedures have
been prepared and published in due terms. The
independent auditing studies have been coordinated
while the process of integration with Turkuaz projects
(POS collections and e-confirmation etc.) which
involves the automation of recording order has been
continued. With the help of the long-lasting good
relations with the banking system, which take root
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Embracing the principle of standing one step ahead
with its risk-oriented process analyses and addedvalue business controls, our Company monitors its
prioritized risk areas with operational and financial
reports. In order to maintain the controls focusing on
investments and expenses, the relevant units have
been collaborating and operating closely and timely.
The financial state of the Company within the sector
has been followed with competitor analyses, prepared
based on publicly disclosed data. On the income side,
the performances of the brands and authorized dealers
have also been closely and regularly monitored.
Moreover, thematic studies were conducted through
the year. Significant studies on various subjects,
including corporate risk management, revision
of internal regulations, strengthening of reporting

mechanisms and corporate responsibility, have been
completed and approved by the relevant management
organs.
The team controlling the suppliers has been trained on
TSE ISO 22000. In addition to taking the subcontractor
companies under control in the scope of the OHS
Regulation, our Company has started to conduct more
comprehensive studies on Occupational Health and
Safety.
Relevant departments/ business lines were informed
about the new legislative amendments, particularly
the New Turkish Trade Law, New Turkish Code of
Obligations and Consumer Regulations that took effect
in 2012 and compliance studies were coordinated.
Moreover, legal counseling services were received
from contracted lawyers and counselors in order to
enable our Company take proactive measures for
potential risks and the necessary actions were taken
accordingly.
On the IT operations side, TURKUAZ, Doğuş
Otomotiv’s Value Chain Software, has been adopted
with its added-value applications that enable efficient,
fast and quality service. As a result of the customeroriented and user-friendly improvements, the user
satisfaction rate has reached to a desirable level as
93.2%.
Aiming at environmental sensitivity and cost-saving,
the current servers have been consolidated with Cloud
Computing technology Based on latest technological
trends, certain innovative applications have been
designed to help our Company become more active
on online platforms.
To sum up, as the General Directorate of Financial
and Administrative Affairs, as we have always did,
during this term we held among our priorities the
efficient use of resources and synergy created by
units/business lines and continuous improvement,
employment and development of policies, procedures
and methodologies to help our Company pursue its
targets. We will carry on this approach with a stronger
sensitivity in the coming terms.
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Turkish Economy and
Automotive Sector in Figures
Having grown 8.5% and stood among the fastest

Having displayed an extraordinary performance

developing economies of the world in 2011,

in 2011, the automotive sector kept in step with

Turkey decelerated in 2012, and grew 2.6% in

the deceleration of the economy and compared

the first 9 months of the year. The main driving

to 2011, the sector shrunk in passenger cars,

force of growth has been imports; however, the

light commercial vehicles and heavy commercial

household consumption went down and the

vehicles segments by 7%, 18% and 13%,

private sector investments shrunk. While the

respectively in 2012. The tax increase imposed on

stagnancy in domestic demand and the drop in

vehicles within the year played an important role

exports led to a decline in current deficit in one

in the market shrinkage. In 2012, the total number

of the most significant problems of the country’s

of vehicles sold in Turkey has been 809,543,

economy on the other hand pulled the annual

including heavy commercial vehicles. This figure

consumer price inflation down to 6.16%. Turkey

shows that, compared to the previous year’s sales

performed stably through 2012.

volume, the market contraction shrinked 10.6% in
average.

GNP GROWTH RATE

CPI INFLATION

EXPORTS

IMPORTS

(Fixed Prices) (%)

(%)

(USD billion)

(USD billion)

9.2

10.5

8.5

6.5

6.4

6.2

102

114

135

241

153
140

237

185

2.6
-4.8
2010 2011 2012*
2009

2009 2010 2011 2012

2009 2010 2011 2012

2009 2010 2011 2012

* 9 -quarter data.

Total Wholesales (Unit)
2010

2011

2012

Passenger Cars

520,653

598,706

556,584

Light Commercial Vehicles

253,685

271,812

222,434

Heavy Commerical Vehicles

25,542

35,000

30,525

4,741

10,500

6,182

Trailer
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Source: Data received from ODD (Automotive Distributers’ Association) and TAİD (Turkish Heavy Commercial Vehicles Association)

Doğuş Otomotiv in 2012
Having sold its 1,000,000th vehicle in 2012, Doğuş Otomotiv grew in a shrinking
market, thus outperforming the sector and strengthening its position.

Since 2011, the year of records for the automotive
sector, the automotive market has shown a
downtrend compared to 2011, as expected. A
total of 777,761 passenger and light commercial
cars were sold in 2012 and the automotive
market shrunk by 10.3% in these two segments
compared to the previous year’s figures. Despite
the shrinkage, from a consolidated perspective,
2012 was a positive year for the automotive
market following a year of sector records. One of
the significant topics of the 2012 agenda was the
Special Consumption Tax (SCT) increase imposed
on small-size engine passenger cars towards the
year-end. The tax increase did not have a deep
impact on the sector. Similarly, its effect on 2013
is expected to be minor.
Even though the automotive sector had a calmer
year, performing below expectations, Doğuş
Otomotiv did not decelerate in 2012. Having
reached all its targets, the Company achieved
the expansion of its sales by 12% compared
to the previous year. Representing one of the
most valuable brand portfolios of the world
as a distributor, Doğuş Otomotiv benefited
from this competitive edge and united its
vision of “providing innovative service beyond
expectations” and “operating on a customeroriented basis” principle, clearly reinforcing its
position within the market throughout 2012. One
of the noteworthy developments of 2012 for
Doğuş Otomotiv was selling its millionth vehicle.
The Company’s achievement was crowned with
the “World’s Best Distributor” award, presented by
Volkswagen in 2012.
In 2012, Doğuş Otomotiv proved once again that
it stands as the leading company of the Turkish
automotive sector with:

• 125,563 vehicles sold (including heavy
commercial vehicles),
• Representation of 14 of the strongest
automotive brands of the world,
• Over 80 different models offered to its
customers in a wide product range,
• 17,000 used car sales,
• More than 2,000 employees,
• More than 500 customer contact points,
• A total vehicle park of more than 1,000,000
vehicles.
Sales success
A significant portion of the brands distributed
by Doğuş Otomotiv grew despite the shrinking
market and fortified their positions by reaching
their sales targets. Volkswagen Passenger
Car increased its sales in 2012 by 20.2% and
completed the year with remarkable success. With
effective product and communication strategies
pursued through 2012 and with the help of the
new model launches, Volkswagen Passenger
Car increased its market share to 12% and thus
became the 2nd highest selling automobile brand
in Turkey. Similarly, Audi grew by 14% compared
to the previous year, with a total sales figure of
13,720 units in 2012. Consequently, Audi’s market
share has increased by 2.47%. In 2012, Audi
reached its all-time-high sales figure with 13,720
units. Porsche increased its sales by 12% in 2012.
With the recently opened sales points, the growth
in after-sales services and its marketing activities,
Porsche broke a new sales record in 2012 with
497 units. Among 25 countries in Central and
Eastern Europe, Porsche Turkey ranked 3rd in
sales volume. Bentley, another upper segment
brand of Doğuş Otomotiv, achieved the position
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/ Value Chain 2012
Production

Import and Distribution

Replacement Parts and
After Sales Services (TR)

Retail

Quick Fix to all
Brands
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Used Vehicle
Sales

Finance
Automotive
Financing*
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Other
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TÜVTURK*

**
Meiller*

Insurance*
Doğuş Otomotiv
Independent Authorized
Dealers

Leaseplan*

Yüce Auto*

Insurance*

Spare Parts & Logistics

* Subsidiaries

Total Vehicles Wholesales (Unit)
2010

2011

2012

61.331
61,331

81.720
81,720

96.958
96,958

39,822

55,550

66,792

9,656

12,064

13,720

Porsche

390

442

497

Bentley

14

10

18

4

6

2

SEAT

5,113

6,059

5,811

Skoda

6,332

7,589

10,118

24.018
24,018

26.361
26,361

26.048
26,048

24,018

26,361

26,048

3.5013,501

4.318
4,318

2.557
2,557

2,500

2,929

1,701

Krone

556

817

474

Meiller

445

572

382

88,850

112,399

125,563

BİNEK
Passenger
Cars
Volkswagen
Audi

Lamborghini

HAFİFCommercial
TİCARİ
Light
Vehicles
Volkswagen
AĞIR TİCARİ
Heavy
Commercial Vehicles
Scania

TOTAL
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of the highest growing brand of the year. In the
Automobile Distributors Association Sales and
Communication Awards, 2012 Gladiators contest,
Bentley was presented with an award. Another
brand that recorded significant accomplishments
in 2012 is Škoda. With an increase of 33%
in sales, Škoda reached 10,118 units. The
brand repeated its worldwide achievement and
outperformed the sector in Turkey.
In 2012, the shrinkage in light and heavy
commercial vehicles has been more palpable
compared to the passenger cars market.
However, commercial vehicle brands represented
by Doğuş Otomotiv were only slightly affected
by this unfavorable environment and performed
remarkably in 2012. Volkswagen Commercial
Vehicles increased its share in the light
commercial vehicles market to 11.8% and
in the imported commercial vehicles market to
28.3%.
Increasing its vehicle park to 21,701 units in 2012,
Scania continued to create a difference with its
new product alternatives and to be a preferred
brand in both the on-road and off-road segments.
Having stood among the most preferred brands in
the Turkish market, Scania offered an important
added value to the logistics sector. One of the
leading semi-trailer brands of Europe, Krone
sold 674 units in 2012 and increased its market
share to 11%, presenting an expansion of 2%
compared to the previous year’s figures. With this
performance, Krone maintained its leadership
in the imported cool liner trailer market. Thermo
King, the world’s leading cooling system brand,
increased its sales in the Turkish market by 30%
and reached a sales figure of 507 units in 2012.
New launches
Obviously, the new model and engine alternatives
offered to the customers have also contributed
to the sales achievements of 2012. Volkswagen,
which continuously improves itself and its
technology with the vision of “the world’s most
innovative automotive brand”, launched its new
Gold model at Autoshow Istanbul 2012. With
this model, the brand increased its sales by
16.9% and reached a segment share of 12.9%.

Meanwhile, Passat’s new CC model included the
1.4 TSI 160 PS Tiptr DSG engine in its product
range. The sales of this model expanded by
267%, presenting an outstanding success. Audi,
which has notably widened its product range in
recent years, organized launches for its Q3, A1
Sportback and A3 models in 2012.
Porsche’s legendary 911 model range, renewed
in early 2012, was enriched with the Carrera 4S
model, exhibited for the first time at Autoshow
Istanbul 2012. With its new showroom, opened on
4 May 2012, Porsche increased its sales points to
seven throughout Turkey.
In 2012 SEAT performed remarkably with the New
Ibiza model family, renewed in June. The Ibiza
model family, comprised of Ibiza SportCoupé,
Ibiza 5-door and Sportourer versions, became the
bestselling model in 2012 with 2,886 units and
50% of the market share. New Leon and New
Toledo models, displayed in Autoshow Istanbul
in November, have played a significant role in
improving the brand image and raising brand
awareness.
In 2012, Škoda offered its Citigo and Rapid
models to the customers. Offering smart solutions
in addition to its in-city daily use qualities, Yeti,
Škoda’s first vehicle in the SUV segment, included
the 1.6 TDI engine alternative for its GreenLine
series.
Volkswagen Passenger Cars has performed
impressively in the pick-up segment it entered in
2011 with Amarok, and ranked 1st in the market
share with 20.3% in 2012. Amarok, which has
become the market leader in a very short time,
launched its automatic transmission model in
2013. The New Caddy Sportline, a new member
of Volkswagen Passenger Cars’ Caddy models,
which has caught a significant sales success
throughout the world, has also been launched in
the Turkish market in 2013.
With their innovative products, meeting the market
needs, Scania, Krone and Meiller met with the
visitors to the IAA Commercial Vehicles Fair held
in Hannover in 2012.
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After Sales Services
Attaching great importance to After Sales
Services, which plays the leading role in
maintaining the continuity of customer
satisfaction, Doğuş Otomotiv develops itself in
this respect in a maintainable manner. The
successful results and awards presented to the
brands under Doğuş Otomotiv roof stand as
evident indicators of the Company’s aspiration
for improvement in this area.
Volkswagen Passenger After Sales Services,
which expanded its service network with the
Authorized Service it opened in Mardin in
2012, increased its Authorized Service points
in Turkey to 69. In the Service Quality Award
competition, organized for the fifth time this year
by Volkswagen AG, three Volkswagen Authorized
Services from Turkey were placed among the top
100 authorized services throughout Europe.
In 2012, the spare part revenue grew by 25%
and the labor revenue presented an increase
of 21%.
In 2012, having increased its After Sales Services
revenue by 24%, Audi achieved a customer loyalty
rate of 78%, which is an indicator of exemplary
success in the premium segment throughout
Europe. The scores recorded in the CSS survey
conducted by Audi AG to assess customer
satisfaction during sales and in after-sales service
reached all-time-high levels in 2012.
At the Audi Twin Cup After Sales Competition,
Doğuş Otomotiv Audi ranked 2nd among all
countries in service and technical areas and
demonstrated that its service quality is superior to
world standards. Moreover, Doğuş Otomotiv Audi
stood among the top three in the IACS survey
conducted by Audi AG. In the 2012 automobile
sector report prepared by “Şikayet Var” website,
Doğuş Otomotiv Audi was selected as the
best performing brand in respect of customer
complaint management.
With the service campaigns it launched in
2012, Porsche increased its Authorized Service
customer loyalty rate to 79% and its customer
satisfaction survey score to 108. Porsche put its
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Vehicle Receiving with iPad project into effect
in 2012. The brand also expanded its accessory
sales revenue by three. In the After Sales Services
area, the brand’s Authorized Service work orders
increased by 35% compared to 2011 figures.
Having expanded its total revenue by 56%
Porsche achieved a record growth in After Sales
Services.
A similar performance was observed in SEAT.
The brand expanded its vehicle park by 10% in
2012. With the service campaigns launched in
connection with its vehicle park, SEAT increased
its customers Authorized Service loyalty rate to
60% and its customer satisfaction survey
score to 97.
With its 24-hour accessible customer hotline,
Scania responded to its customers in Turkey and
Europe with operators speaking the customer’s
language. With 24 units of emergency road
assistance vehicles, Scania offered emergency
assistance services to customers in need. In the
21 Scania Authorized Services throughout
Turkey, a total of 74,158 work orders were
generated in 2012.
With the aim of meeting the needs of its growing
vehicle park and satisfying the expectations
created by the Krone Doğuş Trailer factory
opened in Tire, Izmir, and the Meiller Doğuş
Tipper factory opened in Sakarya, Krone and
Meiller have undergone a restructuring in terms
of their After Sales Services mechanism. This
restructuring, which covered the entire Authorized
Service network and the spare parts operations
of the brands, is expected to improve customer
satisfaction and service quality in the long run.
Awards
In 2012, Doğuş Otomotiv and its brands received
many awards in the sales, After Sales Services,
customer satisfaction and communication fields.
For instance, in the 2nd SEAT International AfterSales Conference held in Portugal, SEAT Turkey
was presented with the “Original Parts Worldwide”
award, the criteria of which were the spare part
and accessory performances of the brand. In
the traditional “Best Commercial Vehicles and

Brands” competition, held for the 16th year and
organized by German magazines specializing in
the commercial vehicle sector, Meiller was once
more selected as the “Best Tipper” brand of 2012
and thus became the holder of this title for eight
successive years.

manufacturing agreement signed between Doğuş
Otomotiv and Krone in 2008, started to operate in
2012. A total of €35 million has been invested for
the plant. The official opening of the plant
was planned to be held within the first quarter
of 2013.

Due to its achievements in the sales and service
areas, Thermo King Turkey was awarded the
“Platin Sales & Platin Service Supplier” by OEM
in 2012. Furthermore, Volkswagen Passenger
Car won the Crystal Apple award for its
communications activities in 2012.

Leader of second-hand market
The first and biggest second-hand corporate
brand in Turkey, DOD has become the symbol
of trust in the sector since 1999 and has blazed
trails in the corporate second-hand sector with
the new projects it has designed. Operating with
the mission of becoming the largest corporate
company, both virtually and physically, in secondhand vehicle trading, DOD outperformed its sales
record of the previous year and realized total sales
of 17,000 units in 2012.

In addition to the brands it distributes, Doğuş
Otomotiv also presents perfection with its
operations as a company and always ranks high
in the reputation survey lists, regularly announced
by respectable institutions and publications each
year. In 2012, Doğuş Otomotiv ranked 1st in the
“Most Appreciated Company in the Automotive
Sector” category of the survey carried out by
Capital Magazine. In the scope of the corporate
governance principles it implements successfully,
Doğuş Otomotiv raised its corporate rating score
to 8.63 in 2012, from 7.80 in 2011. With this score
improvement, the Company was selected as the
“Company of Highest Improvement in Corporate
Governance Rating Score” of 2012.
Excellent service, record growth in Switzerland
D-Auto Suisse was opened in Lausanne,
Switzerland in 2009 as a Porsche dealer, and
achieved its all-time-high sales figures with 184
units of new vehicles in 2012. The center offered
service to a total of 6,337 vehicles in 2012.
Excellently uniting Porsche standards and Turkish
hospitality, D-Auto Suisse stands one step ahead
of its rivals in the fiercely competitive
Swiss market.
Manufacturing plants
The Meiller Doğuş Tipper Plant that Doğuş
Otomotiv put into service in 2008 in Adapazarı
realized a sales volume of 382 units in the
shrinking market of 2012. The plant has
delivered its 1,500th tipper to a customer in
Turkey. Meanwhile, the Krone Doğuş Trailer
plant, constructed in Tire, Izmir, pursuant to the

Focusing on digital marketing activities throughout
2012, DOD has pioneered many achievements
in various media of the digital world, particularly
in social media. Hence, DOD stood out among
the companies using the digital platform most
efficiently. Among the innovations DOD launched
in the social media is the Online Auction
application via Facebook, a first in the world.
DOD, which also realizes the sales of older
vehicles from the fleet leasing services, signed
new contracts in this area in 2012 and increased
its sales in fleet vehicles by 51%. DOD has
supplied a total of 1,513 units to Authorized
Dealers.
Operational leasing
Functioning in the operational leasing field,
LeasePlan Turkey has obtained remarkable results
in its fifth year. Despite the stagnancy of the
sector, LeasePlan Turkey grew beyond the market
and expanded its fleet by 17%, raising its total
vehicle portfolio to 9,427 units.
TÜVTURK- The Guarantee of Safe Driving
Making a significant contribution to traffic
safety by maintaining vehicle safety, TÜVTURK
has grown in all business areas and increased
its turnover by 15%. With an expansion of
3% compared to the previous year’s figures,
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TÜVTURK handled periodic inspections of 6.3
million vehicles and measured emission rates of 2
million vehicles in 2012.
Having expanded its service network in 2012,
TÜVTURK opened stations in Antalya-Kaş,
Suşehri-Sivas, Istanbul-Tuzla and Şanlıurfa-Birecik
and reached 196 permanent stations. In 2012,
TÜVTURK started to open special stations for
motorcycles, at easily accessible spots downtown.
Similarly, the number of mobile stations handling
emission rate measurements has been expanded
to 67 from 11. Having completed its fifth year
in 2012, TÜVTURK is proud to have brought
its customer satisfaction to 90% and brand
awareness rate to 80% levels.
Corporate Social Responsibility
Acting with the principle of being present in all
the links of the automotive value chain, Doğuş
Otomotiv continued its social responsibility
projects in 2012 with the aim of managing
and minimizing the effects created due to its
operations and sharing its solutions with all
shareholders. Having pioneered its sector,
Doğuş Otomotiv prepared its first Corporate
Social Responsibility Report in 2009. Sustaining
its leadership position in this area, the company
regularly continues reporting and maintains
its efforts concerning transparency and
accountability, the two keystones of corporate
responsibility.
Aiming at expanding its Corporate Responsibility
activities to a wider scope and improving the
philosophy of doing business responsibly
within the value chain, Doğuş Otomotiv initiated
awareness activities in three pilot companies,
selected from among the Authorized Dealer
and Services. The performances of these three
Authorized Dealers and Services have been
included in the Corporate Responsibility Report of
2012. Within this scope, corporate responsibility
training was offered at Authorized Dealers and
Services located in Istanbul, Bursa and Kayseri.
These Authorized Dealers and Services were
visited and given consultancy services and
suggestions for improving their performances with
regard to corporate responsibility activities.

22

Being a first for the sector in Turkey, international
Code of Ethics studies were initiated in 2011
and completed in 2012. Doğuş Otomotiv Code
of Ethics has been made public via the official
website.
Within the framework of its responsibilities
towards people and public spheres, Doğuş
Otomotiv believes that raising awareness about
traffic safety, one of the key elements of social
participation, is a basic responsibility. Hence,
with its project titled “Traffic is Life”, Doğuş
Otomotiv aims at taking the lead in improving
the perspectives of individuals on issues of
mutual respect, responsible behavior and
following the rules in traffic. The Corporate Social
Responsibility Association of Turkey presented
the “Jury Incentive Award” to Doğuş Otomotiv
for its educational activities within the “Traffic is
Life” project. The jury selected Doğuş Otomotiv
for being the leading company in expanding
corporate responsibility and raising awareness.
Moreover, Doğuş Otomotiv has been presented
with the “Exemplary Education Application of
CSR of the Year” award. Additionally, “Traffic
is Life” was selected the “Social Responsibility
Project of the Year” in the 2012 competition of
Communication and Sales organized by ODD –
the Automotive Distributors’ Association.

Traffic is Life!
In connection with its area of activity, Doğuş
Otomotiv has been engaging in public awareness
projects under the framework of its “Traffic is Life!”
platform on traffic safety since 2004. Within the
scope of this platform, Doğuş Otomotiv aims to
engender cultural change in society. We intend to
touch all segments of society and create positive
change in traffic-related behavior through our public
awareness activities on the topic of traffic safety,
directed at the target audience. We continue to
improve our education-focused efforts related to
traffic safety that are at the center of our corporate
social responsibility activities, under the leadership
of our spokespersons. “Traffic is Life!” platform rests
on raising awareness and consciousness of the
concept of traffic, while expanding and deepening
this consciousness. Our activities are structured in
such a way as to touch and benefit all segments of
society through sustainable projects.
Doğuş Otomotiv aims at reaching all segments of
society on the issue of traffic safety, starting from

inside this organization. In 2011, our company
completed training in safe driving and first aid
training with regard to traffic, targeting our primary
stakeholders, namely our employees, in order to
engender and strengthen corporate traffic culture.
Then, in 2012, we started to extend our training
ventures to the employees of other companies
in the private sector. Such training exposes the
participants to basic theoretical and practical
information in relation to potential incidents and
accidents involving “First Aid in Traffic”. We plan
to bring similar training to different organizations
throughout Turkey, developed by experts and
academics, with differing content depending on the
group targeted.
After the completion of all in-company training
activities, Doğuş Otomotiv determines the corporate
traffic principles by reviewing them together with
the company’s employees. We plan to put into
practice corporate traffic safety principles in the
form of an Employee Pledge by our employees.
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Doğuş Otomotiv continues its efforts in the
name of guiding its employees to abide by the
notion of respect for life in traffic and prompting
them to serve voluntarily as role models on this
issue. “Traffic is Life!” platform aims to create
continuing awareness of traffic safety among the
children and young people who are the drivers of
the future. Parallel to this, in 2012 we launched
various activities targeting the young generation,
centered around the philosophy of training. Şişli
Science Center, run by the Turkey Science Center
Foundation, established in September 2011, is
visited by around 400 children each day and gives
information to pre-school and elementary school
children on the subject of traffic safety. Plays and
visual presentations in the exhibition area have been
designed, with the cooperation of expert academics
and the exhibition’s curator, to direct children’s
perceptions of traffic safety towards correct
behavior. Approximately 80,000 children visited the
Traffic Safety Exhibition, which remained open until
September 2012.

of this event, children are provided with information
on several topics ranging from compliance at traffic
lights and traffic signs to using seat belts and
pedestrian crossings for traffic safety, including
instruction given on specially prepared roads. In
addition, children are introduced to the “Traffic
Pledge” on this traditional day.

In addition, our company organizes Doğuş Fair Day
targeting children every year. Within the framework

Our company has started raising the awareness of
high school students, who will potentially become
drivers in the near future. These activities targeting
high school students continued during the course
of 2012. Slogan competitions with the theme of
traffic were held with the cooperation of İstanbul
Provincial Directorate for National Education,
Doğuş Otomotiv, Doğuş Broadcasting Group, and
Virgin Radio Turkey, one of Doğuş Broadcasting
Group’s radios among designated high schools in
İstanbul. We visited Şişli Terakki High School,
İstek Kemal Atatürk High School, Nişantaşı Işık
High School, Açı Schools, Notre Dame de Sion
French High School, and Beşiktaş Anatolian High
School with the objective of raising the awareness
of high school students regarding traffic safety.
While on the one hand these awareness-raising
activities conveyed messages about traffic safety
to high school students, who are the group closest
to becoming potential drivers, by entertaining
them, on the other hand students came up
with slogans, using their creativity, which were
broadcast live on Virgin Radio Turkey.
Furthermore, instructive materials including positive
messages about traffic were distributed to the
students.

Traffic safety training targeting 2nd grade elementary
school children is another project that was started
in 2012. This training is planned to be incorporated
into the Social Studies Lesson that is presently
part of the Elementary School Curriculum. At first,
30,000 students received training under the rubric of
teachers’ training, put into effect in İstanbul, Kocaeli,
Bursa, Ankara, and Niğde, with the cooperation of
the Provincial Directorates for National Education.
We plan to expand these training activities by
putting them into practice in different cities in 2013.
We continue to work on the integration of this
training into the curriculum, with the cooperation of
the Ministry of National Education.

We have also been working on schemes to give
traffic safety training targeting university students.
For instance, the 3 credit elective Traffic Safety
Course, which is part of the Distance Education
System, provides content along with useful
information on safe driving and first aid techniques.
The pilot scheme of this project was put into effect
at Kocaeli University through the cooperation of
the university administration and Pirelli, one of the
leading organizations of our sector, while
588 students at the university selected the
course. This project will become more widespread,
reaching different universities and wider
audiences in 2013.

throughout the country to the employees in charge
of the brands for which Doğuş Otomotiv conducts
sales and marketing activities. By these means,
we aim to contribute to our customers’ increased
awareness of traffic safety and their ability to drive
safely, through our authorized dealer network and
our sales team. Throughout Turkey, our sales team
relay accurate and useful information to over 100,000
customers on traffic safety during the vehicle buying
process and they continue their efforts in this area.
In addition to the above-mentioned activities, we,
as Doğuş Otomotiv, have at the same time added
items concerned with traffic safety to our renewed
vehicle delivery procedures. From now on, each of
our customers receives their vehicle only after being

Doğuş Otomotiv is launching activities aiming at
raising the awareness of their customers within the
framework of “Traffic is Life!” platform, targeting
society as a whole. Doğuş Otomotiv firmly believes
that it is our responsibility not only to sell vehicles
to our customers but also to enable them to travel
in a secure way. Accordingly, in 2011 we prepared
special-content training sessions under the guidance
of expert instructors. The company has put into
practice an online training program including topics
such as Safety Culture in Traffic, Factors Affecting
Traffic Safety, Safe Driving, Communication, and
Automobile Maintenance. This online training
program provides the opportunity for intranetbased computer services and remote access

reminded about Seat Belts, Child Safety Seats,
Safety Following Distances and other similar serious
safety issues.
We also participated in the Autoshow Fair, organized
once every two years and attended by thousands
of visitors, with our “Traffic is Life!” platform. We
set up a stand involving several activities at Tüyap
Fair’s Autoshow that took place on November 1-11,
2012. At this fair, we educated visitors about the first
aid approach to traffic awareness and theoretically
safe driving in traffic. In addition, within the scope of
this fair, we also gave social media integrated traffic
safety messages and taught children traffic rules,
accompanied by games applications.
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awareness-raising efforts concerning traffic safety
through several radio channels, for example Virgin
Radio’s radio spot activities about traffic safety in
Turkey, Radio Eksen’s dj talks on the topic of traffic,
and Kral FM’s radio spot activities on the subject
of traffic safety. Furthermore, we share information
about “Traffic is Life!” website and the activities
appearing on written and visual media through the
social media channels (Facebook, Twitter, Youtube),
conveying awareness-raising messages to society.
As Doğuş Otomotiv, we also use our “Traffic is
Life!” logo, along with other corporate logos, in
sponsorship projects generated in different areas,
ranging from sport to art, education and sales
marketing activities, thereby continuing to give a
traffic safety message to society.

In parallel to all these activities, the Highway Traffic
Safety Symposium and Exhibition, which was
organized by the Security General Directorate,
took place for the third time between 16-18 May,
2012. This activity united public and private sector
organizations, trade bodies, and universities working
in order to improve highway traffic safety under a
single platform. Doğuş Otomotiv participated in this
crucial meeting with its corporate social responsibility
platform “Traffic is Life!” aimed at engendering a
positive cultural shift in all segments of society. The
Security General Directorate provided information
about our activities in the information booklet
prepared for the symposium, in which we described
our presentation of our activities.
Doğuş Otomotiv, with public support, has prepared
TV and radio public spots with the cooperation
of the Security General Directorate and Radio
and Television Supreme Council (RTÜK). Seven
radio public spots prepared by our company were
broadcast free with the cooperation of the Security
General Directorate and Radio and Television
Supreme Council. Meanwhile, one TV public spot
that we prepared with the cooperation of the
Security General Directorate is being broadcast
on television. We continue to work on producing
new public spots. We have been carrying out our
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Several respected organizations have also drawn
attention to our improvement activities within the
scope of our “Traffic is Life!” platform. Meanwhile,
our different projects were rewarded in different
categories. Doğuş Otomotiv participated in the
“Corporate Social Responsibility Marketplace”
activity with its “Traffic is Life!” platform. This
activity was organized by the Corporate Social
Responsibility Association of Turkey so as to
enable companies internalizing corporate social
responsibility as part of their corporate culture
to share their solutions with the public. Doğuş
Otomotiv, which was the first organization to
prepare a corporate responsibility report in its
sector in Turkey, was awarded two prizes in the
ceremony organized at the Corporate Social
ResponsibilityMarketplace: “Corporate Social
Responsibility Exemplar Training Application Award”
and the “Jury’s Special Award”. In addition, the ODD
Sales and Communication Awards 2012 Gladiators
which was first organized by the Turkish Automotive
Distributors Association in 2010, evaluates each
communication product developed throughout
the year on the basis of concrete criteria. Doğuş
Otomotiv was deemed worthy of an award with its
“Traffic is Life!” platform in the Social Responsibility
Project category of 2012. We will continue our
activities in the direction of disseminating our
“Traffic is Life!” program to society as a whole,
engendering change on the issue of safety in parallel
to our sustainability strategy, thanks to the pride we
take in all these remarkable recognitions.

About Doğuş Group

Founded in 1951, Doğuş Group has become one of
largest conglomerates in Turkey and has the vision
of being a regional leader in the services sector.
Doğuş Group is active in eight core businesses:
financial services, automotive, construction, media,
tourism and services, real estate, energy and
entertainment.
Behind the success of Doğuş Group there lies
a customer-focused and productivity-centered
management style. This style is not only formed
through material gains, but it also embodies
a strong corporate citizenship approach from
which the whole society can benefit. The Group
implements several corporate social responsibility
and sponsorship projects, with a special focus on
child development, education, environment, culture
& arts and sports.
Doğuş Group has around 180 companies and a
workforce of nearly 35 thousand which enables
it to offer high level technology, quality brands
and dynamic human resources to its customers.
The Group seeks to maximize the value of its
brands, not only in Turkey but also in the regional
and global context. The Group carries the vision
of becoming a regional leader especially in the
services sector.

automotive, CNBC, MSNBC and Condé Nast
in media and Hyatt International Ltd. and HMS
International Hotel GmbH (Maritim) in tourism.
In addition, Doğuş Group goes ahead full speed
with its various investments in the new business
lines. Doğuş Group and global sports, fashion and
entertainment company IMG Worldwide signed
an agreement to form a joint venture company
in Turkey. The Group has also become strategic
partners with one of the South Korea’s largest
conglomerates, SK Group and in entertainment
sector, the Group signed a partnership agreement
with İstanbul Doors Group and International Azumi
Group. Most recently, Doğuş Group underscored
its ambitious standing regarding the marina
operations sector with the partnership agreements
it signed with Lamda Development which is a part
of Latsis Group and MedMarinas S.A which is a
part of Kiriacoulis Group respectively in Greece and
with the Adriatic Croatia International (ACI) Group in
Croatia.
With its experience and network enabling it to keep
up with the changes in the world, Doğuş Group
remains as one of the leaders of transformation in
Turkey.

Doğuş Group always provides its services based
upon the principles of customer satisfaction and
trust. As a result of this approach, the Group has
created reputable brands with global standards and
has been representing our country worldwide. Its
name is a source of attraction for the international
investors who are interested in Turkey. The Group
has contributed to this process by creating a
synergy with global giants including the following:
BBVA (Banco Bilbao Vizcaya Argentaria, S.A.)
in finance, Volkswagen AG and TÜVSÜD in
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